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to the Market
Marketing Members

ore exposure for members 
and more opportunities for 

Malay/Muslim businesses to 
connect.
     These are part of the Public 
Relations Committee’s plans to 
provide more benefits to the 
members of  SMCCI.
     The committee’s chairperson, 
Madam Fadilah A. Majid, says that 
her team has prepared a 5-point 
marketing blueprint for members 
that covers:
     1. Setting up of social media 
platforms. 
     2. Setting up of a profile directory 
for members
     3. Feature stories of members 
     4.Organising outreach 
programmes, including visits to 
industry partners/ members’ 
offices.
    Madam Fadilah tells BizVoice that 
her team is working hard to 
enhance the visibility of SMCCI 
among the Malay/Muslim business 

community.
     According to her, some members 
tend to complain that SMCCI is not 
doing enough because they don’t 
see it. 
    The committee has set up a 
Facebook group named Dewan Kita.
     “By having a Facebook group to 
engage and connect with members, 
we can update them and quickly 
illustrate the depth and frequency of 
SMCCI involvement and activities 
being conducted. 
     Members will no longer be in the 
dark, and in turn  be more 
appreciative of the organisation’s 
initiatives and activities,’’ she adds.
     The committee has also prepared  
a long term plan to set up a Youtube 
channel especially for the SMCCI 
members.
     Named BIZTV, the proposed 
channel will serve to define the 
organization and its programmes.
     It will also document success 
stories to inspire the Malay business 

community and create engaging 
content for both the business world 
and the general public. 
     The committee has presented a 
blueprint for the creation of this 
channel to the SMCCI’s Board of 
Directors and the plan is still being 
finalised, says Madam Fadilah.

SMCCI members usually meet one 
another only during networking 
events and seminars organised by 
the chamber. 
     But now, they can interact more 
often and build relationships with 
one another through Dewan Kita, a 
new Facebook group created by 
SMCCI.
     “We hope through their conver-

sations and activities, members will 
also tell their business owner 
friends about the group. Hopefully, 
over time, these friends will be 
interested to join the group. It will 
be an incentive for them to sign up 
as SMCCI members,’’ says Mr Ridjal 
Noor, the Vice Chairman of the 
Public Relations Committee. 
     With Dewan Kita, he adds, mem-
bers will get to know each other 
better.
     “Naturally, the conversations 
shared in the group will, over time, 
illustrate the value and benefits of 
becoming an SMCCI member.
     “Members can share their expe-
riences with one another. They will 

also enjoy being valued and having 
a support group to turn to,’’ he adds.
     He explains that SMCCI will 
apply a soft approach to regulating 
the group. Members will be allowed 
to open topics of conversations and 
have the freedom to converse.
     “ The role of the SMCCI admin is 
not to impose strict rules or conduct 
one-way broadcasting of our mes-
sages. The SMCCI admin will gently 
shepherd the conversations, and 
from time to time share information 
about our events,’’ he adds.

Dewan Kita

Madam Fadilah, chairperson of SMCCI 
PR Commitee
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Turning Failure

Amy Delicasies that provides small-scale catering 
services has penetrated the Malaysian Market

Madam Azizah Mohd Yassin: Awarded a capital grand of $1,000 by  AMP for having shown the potential to develop her business.

he has been in the food catering 
business for the last 10 years 

and used to have a food stall selling 
nasi padang in Banquet Food Court 
at Greenridge Shopping Centre. 
However, poor business 
management skills forced Madam 
Azizah Mohd Yassin to close down 
her food business.
    Realising her limitations, she 
participated in a 9-month mentoring 
programme organised by  SME 
Centre@SMCCI, where she was 
given guidance on how to plan for 
her business and develop her 
business strategy.
     She also learnt about how to 
market her products through social 
media, better packaging, costing, 
understanding the suppliers and 
competitors, and writing a business 
plan.
     The knowledge she had acquired 
from the programme has helped 
tremendously in her new 
home-based business. 

     Amy Delicacies, which provides 
small-scale catering services for 
events and functions, has grown and 
has been able to even penetrate the 
Malaysian market. Her pineapple 
tarts, in particular, are well-received 
in Kuala Lumpur.
     Madam Azizah’s ability to turn 
failure into success was recognised 
when she was chosen as one of the 
top performers in the Micro 
Business Programme organised by 
the Association of Muslim 
Professionals (AMP) in 2013. 
     She was awarded a capital grant 
of $1,000 by the Association of 
Muslim Professionals (AMP) for 
having shown the potential to 
develop and elevate her business to 
the next level. 
     A humble Madam Azizah said: 
“We must not easily give up when 
we fail. We must learn from our 
mistakes. More importantly, we must 
make an effort to acquire 
knowledge that will help us in 
growing our business.”

S

Into Success

Madam Azizah 
attended a 7-month 

mentoring 
programme at the  
SME Centre where 

she was given 
guidance on how to 

plan for her business 
and develop her 

business strategy.
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The familiarity of rules and 
regulations in the foreign 
property market – Are you 

aware of the rules and regulations in 
the country that may affect your 
purchase or sale?

Properties
Buying Foreign

Property prices in Singapore are high, and you may think of 
investing in foreign properties as an alternative.  It is not hard to 
see why foreign properties look so appealing. However, there 
are risks that you have to be aware of. 

By Huzaimi Abdullah

Location – Do you have a 
good idea of the location of 
the project and the area 

surrounding your project? Will there 
be a tenant if you are planning to 
rent the unit?

Exchange rate risk – The 
exchange rate may eat into 
your return and may even 

make your return negative

Developer background – 
Have you checked on the 
developer? If the developer 

goes bust, who will be responsible? 
What is the legal recourse 
available?

If you’re thinking about buying your 
first overseas property, here are 
some important items to consider:

Political stability – Have you 
read up on the political and 
social situation in the country?

Cost of financing - Interest 
rate, taxes and legal fees

Buying procedures - Payment 
and completion timeframe

Beware of these:

Claims of very high guaran-
teed returns 

Obscure locations

Low down payment for big 
loans

– My Huzaimi is a senior Sales Director 
with Square Yards Singapore Pte Ltd. 
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“We hire professional 
photographer and 

models to assist us in 
producing good 
photos. In online 

business, we believe 
that good quality 

photos play a huge 
part in attracting 

customers”

UST slightly over two years after 
incorporating  Maharani Era 
Fashion, a company selling 

custom-made shawls, Madam 
Rossila Salim received a pleasant 
email.
     It was from Zalora, an online 
fashion retailer, inviting Maharani to 
sell its products on their platform 
under Muslim Hijab wear. 
     She began selling her product 
online at Zalora on 15 August.
     “It was a surprise for us. We did 
not expect such a popular retailer 
with an international presence, to 
find us on Internet, through our 
Facebook.
     “We do not even own a physical 
shop,’’ Madam Rossila tells her story 
in an interview with BizVoice.
     Zalora is an online fashion 
retailer that sells apparel, accesso-
ries, shoes and beauty products for 
women and men. 
     Headquartered in Singapore, it 
has localised sites in Indonesia, 
Malaysia, Hong Kong, Thailand, 

J

SMCCI’s member gets invited by 
an online fashion retailer

Philippines, Vietnam and Brunei.
     Madam Rossila owns Maharani 
Era Fashion with her husband, Mr 
Rahmat Satam.
   According to her, Maharani Era 
Fashion's products are custom-made 
with simple design and high-quality 
material. 
     “Each shawl design is produced 
in limited quantity. We do not 
mass-produce our products,’’ she 
adds.
      Madam Rossila always ensures 
that the company’s product photo-
graphs are of high quality and 
professionally done. 
     “We hire professional photogra-
pher and models to assist us in 
producing good photos. In online 
business, we believe that good 
quality photos play a huge part in 
attracting customers,’’ she says.   
     Maharani Era Fashion has been a 
member of SMCCI since 2014 and 
benefitted from various courses and 
networking activities organised by 
the chamber.

Zalora is an online 
fashion retailer that sells 

apparel, accessories, shoes 
and beauty products for 

women and men. 
Headquartered in Singapore, it 

has localised sites in 
Indonesia, Malaysia, Hong 

Kong, Thailand, Philippines, 
Vietnam and Brunei.

Maharani on



Our SME of The Year Award
SMCCI Congratulates

Dato’ Ra�z of Fizita Group Pte Ltd, with  Mr Zainal Sapari, MP for Pasir Ris GRC 
at the award ceremony in June

 SME of The Year Award 
serves as a reward and 

recognition to 
businesses that has 

displayed exemplary 
entrepreneurship or has 
significantly contributed 

to the society through 
their operations. 

t was a proud moment for SMCCI 
when three of its members won  

SME of The Year Award 2015 for 
their outstanding performance 
throughout the year in their respec-
tive trade and industry.
     Fizita Group Pte Ltd, Nur Indah 
Kitchen and Irmaya Wedding 
Gallery were among 100 Small and 
Medium Enterprises (SMEs) who 
received the award in a gala dinner 
held at the Marina Bay Sands on 17 
June.
   Both Fizita Group and Irmaya 
Wedding are in the business of 
weddings and corporate events 
while Nur Indah Kitchen is one of 
the established Malay and Indone-
sian foods and catering companies. 
     “The key to our success is  

I

believing in ourselves and never 
giving up. Failure does not mean the 
end of everything. It is indeed, the 
beginning of success!’’ says Dato’ 
Raffiz Rahman, Director of Fizita 
Group Pte Ltd.
     The company was established 
four years ago by Dato’s Raffiz and 
his wife, Madam Masita Ismail, both 
in their 30s.
     “We joined SMCCI last year. 
Since then we realised that our 
 Business platform has grown bigger 
with more business networking, 
conference and seminars and even 
business trips organised by 
SMCCI,’’ says Dato’ Raffiz.
     For the owners of Irmaya Wed-
ding Gallery, Mr Irwan Rohani and 
his wife, Madam Nurmaya Haji 
Mohd Salleh, customer service 
played very important role in 
making their company one of the 
successful wedding providers.
     In an email interview with 
BizVoice, Madam Nurmaya says:
“We meet our clients from the first 
day they engaged our services until 
the day of their wedding. We make 
sure that their event goes smoothly 
as planned.
     “Their satisfaction and positive 
feedback motivate and drive us to 
do more to improve our craft so that 
the next one would be even better.’’ 
     The company was established in 
2010 and joined SMCCI as a 

member in 2013.
     SME of The Year Award serves as 
a reward and recognition to busi-
nesses that has displayed exempla-
ry entrepreneurship or has signifi-
cantly contributed to the society 
through their operations. 
     Recipients of the award are 
nominated by the public for their 
excellence, or specially chosen for 
their merits.

Hajah Roziah Adon, owner of Nur Indah
Kitchen, receiving her  award from
Mr Zainal Sapari..

Recognition for excellence in business:
SME of the Year Award for Irmaya 
Wedding Gallery

2015 Winners
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he demand for halal products 
and services is growing rapidly 

both in Singapore and globally.
     It is therefore useful for 
non-Muslim companies that wish to 
enter this market to understand the 
concept of halal.
     Halal is an Arabic word which 
means permissible. Any food or 
drink that falls under this category 
is permissible for consumption by 
Muslims.
     In Singapore, the Majlis Ugama 
Islam Singapura (Islamic Religious 
Council of Singapore or MUIS) is the 
sole authority to issue halal 
certificates.
     A company that applies to have 
its  products halal-certified by MUIS 
is required to fulfil a list of 
conditions and undergo a series of 
steps which include ingredient 
verification and inspection.
     By obtaining halal certification, a 
company will be able to reach an 
extensive Muslim market not only 
locally, but also internationally, 
especially in countries where the 
majority of the population are 
Muslims.

      There are four types of halal 
industry sectors: processed food, 
halal ingredients, cosmetics and 
personal care and animal 
husbandry (breeding and caring for 
farm animals).
     In Singapore, there are seven 
types of halal certification schemes. 

T

Product:
Locally manufactured
or processed.

1

Eating Establisment:
Eateries such as 
restaurants, kiosks and 
cafeterias

2

Food Preparation Area:
Central kitchen
     

3

Poultry Abattoir:
For freshly slaughtered 
poultry

4

Endorsement:
For manufacturers, 
importers and exporters 
who intend to import or 

export their products which have 
been halal certified by MUIS or by 
any foreign halal certifying 
authorities.

5

Storage Facility:
Facilities such as cold 
rooms or warehouses.

6

Whole Plant:
Manufacturing facilities 
and products that are 
manufactured therein.

7

Tapping The
Halal Market

“By obtaining halal 
certification, a company 
will be able to reach an 

extensive Muslim 
market not only locally, 
but also internationally”
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Supported  by

SMCCI 

JAKARTA 
BUSINESS 
MISSION

Participants can expect to:
 Network with more than 10 associations and agencies        
 Meet more than 80 new business contacts
 Gain market insights through briefings and factory visits
 Develop potential cross-border business collaborations

Package include 5D4N accommodation based on twin sharing,  
full service �ight via Garuda, full board meals, non stop networking 
session, secretariat support and price inclusive of iMAP subsidy.

Are you ready to tap on 
Jakarta’s massive market  
to expand your business?

For enquiries, please contact: Mariam Moni    
Tel:  +65 6297 9296    Email: projects@smcci.org.sg

Organised  by Co-organised  by

PACKAGE FEE 

Full Package
$788/-

(Members)

$1,188/-   
(Non-members)

Full Pac kage 
w/o Ai rfare

$550/-   
(Members)

$950/-  
(Non-members)

Business Walk
Coffee talk

ord of mouth can be influen-
tial and effective marketing 

tool, especially through social 
media platform such as Facebook.
     But how often should we post in 
the Facebook?
     Not too frequent, as it can be 
counterproductive, warned Ms Nan 
Fang Sho from Blue Octopus.
    She was one of the three invited 
speakers who shared their views 
and experiences at the Coffee Talk 
Business Walk networking session  
organised by the Singapore Malay 
Chamber of Commerce (SMCCI). 
     The half-day event was held on 
26 August held at the Eco World, St 
Martin Drive and attended by 24 
participants.
     Sharing her views on how to go 
global by using social media 
platform, Ms Nan presented various 
case studies to show how companies 
in different countries use social 
media to boost their business and 
reputation.
     Two other speakers – Mr CY 
Chou from GLUU and Mr David Tan 
from Eco World – shared their views 
on common mistakes made when 
drafting local contracts and curren-

W

A lively sharing session among  the participants at the FastTrack Bootcamp

cy volatility and how it affects the 
businesses.
     During the sharing session, 
participants raised questions 
regarding issues that they faced in 
drafting business contracts and how 
these issues can be avoided.
     The speakers also shared infor-
mation about the available grants 

for business expansion.
     Other points raised and 
discussed in the event include:
     • Preparation that need to be 
done for product export.
     • How companies can create a 
strong brand name and use it to 
their advantage during new product 
launches.
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Fostering Entrepreneurial Spirit
PROTÉGÉ KITA:

Among the Youth

competition that offers 
generous rewards to help  

youths to become successful 
entrepreneurs.
      That is what Protégé Kita, 
organised by Young Entrepreneurs 
Network (YEN), is trying to achieve.
       YEN is a subgroup  of the 
Singapore Malay Chamber of 
Commerce & Industry (SMCCI).
      A total of 39 participants; aged 
between 22 and 35, representing 31 
teams, are currently taking part in 
this pilot programme that aims to 
nurture their entrepreneurship 
skills.
     The top five teams will receive 
seed  funding of  up to $5,000 each 
and the winner will walk away with 
a seed funding of $30,00 which will 
be paid upon reaching certain 
milestones. The team with the best 
business plan will receive $2,000 
cash.
     The competition is funded by 
Mendaki’s Community Leaders 
Forum (CLF), and will end on 17 
October.

     One of the key features of this 
programme is the mentoring aspect, 
where several prominent business 
leaders will be guiding the 
participants in planning and 
executing their projects.
     They are:
  • Mr Zaini Osman, Chief Executive 
Officer (CEO) of Warees 
Investments Pte Ltd.
  • Mr Najip Ali, Creative Director of 
Dua M Pte Ltd.
  •  Mr Azhar Othman,Regional 
Director of Enercon Asia Pte Ltd.
  • Ms Rita Zahara Mohd Nazeer, 
CEO of RETA Transmedia
  •   Mr Ayoob Angullia, CEO of 
Shahidah Group of Companies
  • Mr Mohamed Nor Ismail (Kino), 
Director of Armani Group Pte Ltd.
  • Mr Anis Mohamed, Creative 
Director of PictureMatters
  • Ms Lydia Neo, Director of 
Business Development, Hellos 
Media Design Pte Ltd. and
  • Mr Paul Lim, Director of AStar 
Success Pte Ltd. and Craftech 

Printing Services  
     The YEN committee believes that 
the Protégé Kita programme will 
help improve the chances of 
participants to succeed in their 
entrepreneurial journey.
     Mr Zhulkarnain Rahim, Chairman 
of the committee, says:
     “The YEN committee designed 
the Protégé Kita competition with a 
compulsory entrepreneurship 
workshop so that every participant 
will appreciate the importance of 
educating himself about the 
different aspects of running a 
business.”
     At the end of the programme, 
every team is required to work with 
a business advisor at SME 
Centre@SMCCI.
     “This is to allow our advisor to 
help them develop their business 
further,” he added.

Learning the art of entrepreneurship: Some of the participants at the Protege Kita’s  bootcamp

To plan and to execute:  Participants listening 
to mentors in Potege Kita.

“The YEN committee 
designs the Protégé Kita 

competition 
with a compulsory 
entrepreneurship 

workshop so that every 
participant 

will appreciate the 
importance of educating 

himself about the 
different aspects 

of running a business.”A
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The first stage of Protégé Kita’s competition requires participants to attend a 
FastTrack Bootcamp where they are taught to identify unique selling points for 
their business and understand the importance of value creation for their 
products.  Participants have reacted positively to this workshop, after attending 
it over three weekends.

 “You have to be realistic about your business. One of 
the reasons why many businesses fail is lack of 

assessment done on their projects. Not all 
opportunitiesare good opportunities.” 

– Mr Zulhilmi Mohamed, 22, founder of Silverback. 

“The boot camp helps me to realise the importance of proper business 
planning, especially for a start-up company like mine. It also encourages us to 
adopt an entrepreneur mindset and helps us to avoid making mistakes when 
running a business.” – Madam Hana Ahmed, 33, founder of Hanna Bakes. 

 “The programme so far is very informative. Prior to this, I did not realise that 
there were many factors to consider before venturing into a business.”  –  Mr 
Nasrul Hakim, 26, Director of Magnum Studios.
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Mission
Japan Biz

MCCI is organising a business 
mission in November that 

coincides with the Japan Halal Expo, 
where delegates can network and 
learn from companies participating 
in the Expo with the support of IE 
Singapore. 
     Entrepreneurs, CEOs, COOs and 
senior management who are the 
target partici-
pants will 
benefit most 
from the 
exciting 
line–up of the 
programme. 
     The programme  
includes meeting 
key Japanese 
government 
officials, 
agencies, 
industry 
groups and 
trade associations. 
     Delegates will be able to 
explore business opportunities in  
key sectors such as F&B, fashion & 
retail, beauty & wellness, hospitality 
& tourism as well as property 

investment. They can expect some 
business tie-ups and Memorandum 
of Understanding (MOUs) to come 
out between the business organisa-
tions and  companies.
     Site visiting and networking with 

companies in these 
sectors will empower 
delegates to learn 
about market condi-
tions in Japan.  
     Towards this end, 
SMCCI has arranged 

numerous 
networking 

sessions 
to enable 
the 
dele-

gates to 
explore potential 

business opportunities 
with Japanese compa-
nies. Individual busi-
ness matching sessions 
will also be arranged 
based on delegates’ 
areas of interest. 

     The Japan Halal Expo is co-organ-
ised by Makuhari Messe, Inc and 

With up to 60% funding from IE Singapore, each participant 
pays at least $3,699 (as members) for the 7-day trip from November 21 to 27 
that takes you to the top business cities in Japan – Osaka, Kyoto 
and Tokyo. 

When In Japan...

Calling all enterprising 
businesspeople and 
SMCCI members – 

expand your networking 
and explore business 

opportunities at the top 
business cities in 

Japan – Osaka, Kyoto 
and Tokyo.

• Sightseeing tour of Dotobori/Shinsai-
bashi – the Fashion Trend Center in 
Osaka followed by a welcome 
networking halal dinner @ Minokichi.

• Visit a halal bakery in Kyoto and a 
wholly organic skin care company 
Black Paint.

• Networking lunch at halal Indian 
Cuisine @ Raju followed by an 
experience in donning the traditional 
kimono and Yukata Maica Kyoto. 

• Enterprise visit to Kyoto Century 
Hotel, a leading halal certified hotel 
with dinner at Japanese cuisine @ 
Ganko Kyoto.

• Briefing on how to set up a company 
in Japan, conducted by JETRO 
followed by a networking session and 
a visit to Masjid Assalam 

• Visit a halal-certified Ramen Restau-
rant and Japan Muslim Fashion 
Association. 

• Attend Tokyo Trade Show and Japan 
Halal Expo 2015.

• Networking lunches with F&B and 
other related SMEs as well as Saitama 
Prefecture and cosmetic SMES.

• Networking dinner at Western 
Cuisine@ Makuhari Springs, which is 
one of the first hotels to be certified as 
a Halal in Japan. 

• Visit a halal certified bakery factory, 
Liaison. Malaysian Cuisine @ Malay 
Asia Cuisine owned by Malaysia’s 
Brahim Foods will host lunch with 
zohor prayers at Tokyo Camii Masjid.

– 10 –
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Japan has the 
potential to become a 

major player 
in the halal market. 

Japan has more than 
120,000 Muslims, who 

have difficulty 
finding halal food 

at home. 

It has organised several 
major international expos 
on halal industry,including 

a landmark first Japan 
Halal Summit 2014  in 
Tokyo and Japan Halal 

Expo 2014 in Chiba 
Prefecture.

More Japanese 
companies are aiming to 

sell food products that are 
compliant with Islamic 
rules in a bid to carve a 
slice of the fast-growing 

and lucrative Muslim 
consumer market.

The halal certification 
also extends to toiletries 
and cosmetics, and even 

to the provision of 
logistical services such 

as the storage and 
transportation of food. 

Japan has intensified
 its efforts in recent 

years to make 
the country more 
Muslim-friendly. 

A rising number of Japanese 
food manufacturers are 

seeking halal certification 
for their products and 

setting up factories in the 
country to produce halal food. 

Some have also started 
to request for their plants in 

Japan to be certified.

The number of tourists 
from Muslim-majority 

countries rose sharply in the 
last few last years thanks to 

drastic visa relaxations, 
including a visa waiver and a 
longer-term stay, targeting a 

group of Southeast Asian 
countries. 

Japanese people have a 
positive affinity with halal 

foods, mostly because their 
well-maintained sense of 

public hygiene aligns very 
well with the idea of cleanli-

ness that is at the crux of 
halal food.

Japan Goes Halal
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Indonesia
SMCCI Mission to

mbitious and fast rising, 
Indonesia is Southeast Asia’s 

largest economy.  It is an emerging 
global powerhouse in Asia, and one 
that is worth exploring regardless of 
the industry.

      SMCCI will be organising a 
business mission to Japan on 21 to 
25 October. The mission is part of 
SMCCI’s efforts to help Malay/Mus-
lim businesses to expand their 
presence and further explore 
business opportunities in the 
country.
      The visit will begin with a 
networking dinner on the first day 
where several  Singapore business 
owners and executives will share 
their experiences of doing business 
in Indonesia. One of them is Mr 
Shafie Shamsuddin, President 
Director/CEO of Trans Retail Indo-
nesia, a franchisee of Carrefour.
     On the second day of the visit, 
delegates will visit the Indonesian 
Trade Expo, attend the trade invest-
ment forum at the Expo, and 
followed by a business matching 
session.

    The following day, delegates will 
attend the breakfast networking 
session with  members of the 
Indonesia Chamber of Commerce 
(KADIN). 
     Later on the same day, they will 
attend a networking lunch with 
Indonesia Young Entrepreneur 
Association (HIPMI)  and a network-
ing dinner with the Real Estate 
Indonesia (REI).
    On the fourth day, delegates will 
attend another networking session, 
this time with the  “Tangan di Atas” 
(TDA) Community hosted by Mentor 
Pak Haji Alay. He is the landlord for 
1,000 shops in Tanah Abang shop 
lots.
    Later in the day, they will have a 
tea session with  Indonesia Invest-
ment Coordinating Body (BPKN).

A
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Explore Asia’s emerging 
powerhouse

 The visit will begin with 
a networking dinner 

where several Singapore 
business owners will 

share their experiences 
of doing business in 

Indonesia. One of them 
is Mr Shafie 

Shamsuddin.



99% SME website
A free marketing tool

for the SMEs

any  Small and Medium   
Enterprises (SMEs) are 

resource-constrained and do not 
have time and money to put in place 
marketing tools that can help to 
optimise their sales. 
     Come October, however, they will 
have a new marketing platform, 
known as 99% SME website,  to help 
drive their sales. The website is an 
initiative by Singtel to rally all of 
Singapore to discover, talk about 
and support our SMEs. 
     Together with their partners, 
Singtel has set up 99sme.sg where 
SMEs can upload their exclusive 
offers or simply advertise their 
businesses for free. 
     Singtel will be helping the SMEs 
to publicise their offers and bring 
customers to their store from 29 
October – 1 November 2015.

M

     The 99% refers to the percentage 
of all incorporated companies in 
Singapore, which form the SME 
segment. According to SPRING 
Singapore, there are about 187,700 
SMEs in Singapore, employing 70% 
of the workforce and contributing 
nearly half of the country’s GDP.
     “Singtel is rallying like-minded 
corporate partners such as Capita-
Land Mall Asia Limited, Hewl-
ett-Packard Singapore (Private) 
Limited, MediaCorp, Microsoft 
Operations Pte. Ltd. and Samsung 
Asia Pte Ltd.  They are part of the 
1% of large companies in Singapore 
to start a nationwide movement to 
mobilise other corporations and 
Singaporeans to appreciate and 
help smaller businesses grow,’’ says 
Singtel in its statement.
     Once the 99% SME team approve 
the SME’s offer and publish it on the 
website,  Singtel will give the 
participating SME’s a decal, wob-
bler and stickers that will be put up 
in their storefront.

For More 
Information

You can call SMCCI or go to 
www.99sme.sg.

Contact Singtel’s Hotline number: 
1800 – 8998998 

(Mon – Fri, 9 am – 6 pm. Closed on 
weekends and public holidays) 
or email contactus@99sme.sg

     These materials will be visibly 
placed, and consumers would be 
able to identify these as the partici-
pating merchants. 
     Consumers can also go to 
www.99sme.sg to see the list of all 
participating 
merchants.

Worried about racking up huge data and voice roaming bills 
when you travel for business? These roaming charges can be 
minimised with the right roaming plan. 

Roaming on a business trip?

hen you’re out of the country, 
it’s vital to stay connected at 

all times to ensure that you have the 
latest update. 
     You’ll need a reliable connection 
to make calls, text, send emails, and 
work on shared documents while on 
the go. The question then is how 
best to do all this without bill 
shocks, hassle or disruption to your 
business?
     What are your roaming options?
Some opt for pay-per-use roaming 
but it can cost up to $25 per mega-
byte while voice calls typically cost 
as much as $6 per minute so it all 
adds up rather significantly, espe-
cially if you are a frequent traveller.
     An alternative is to purchase 
local pre-paid SIM cards to enjoy 

voice calls and data at local rates 
but often, it leads to confusion as 
you end up with multiple SIM cards 
from different countries.
     As a result, customers and 
colleagues may not be able to get in 
touch with you as they are unaware 
of or fail to recognise the multiple 
overseas numbers. 
     While there are free Wi-Fi servic-
es around that you could use to 
make calls and check emails, the 
disadvantages are you’re confined 
to a location and signal connectivity 
becomes poor when more people 
use the same Wi-Fi network.
     Singtel helps you focus on your 
business trips without having to 
worry about data roaming bills. 

• DataRoam Saver Daily: 
Unlimited plans with over 90% 
savings. From as low as $15 per 
day, in over 70 countries. 

• EasyData Roam: 
A free value-add service that
automatically subscribes you for 
an unlimited daily plan when it 
detects data usage while overseas. 
• Singtel’s Network Lock feature: 
Protects against unwanted data 
charges by ensuring you stay 
connected on preferred partner 
networks to avoid bill shock.

• Voice roaming: 
A 7-day plan costs as low as $20 
and monthly plans start from 
$88 (U.P. $150)

Have peace of mind
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Productive networking sessions
Good Topics,

     "MMBC is getting better every 
year,'' said Ms. Hanney of CA Man-
agement Pte Ltd, one of the dele-
gates.
     Mr. Rushdi Siddiqui, CEO of 
Zilzar, who was one of the speakers, 
said; "People will see MMBC as 
providing a good opportunity to 
learn and network.'
     Most of the responses from 
delegates showed that they looked 
forward to networking opportunities 

the most. Many delegates also 
wanted to learn more about person-
al growth and development. There 
were also participants who attended 
because of the variety of speakers 
and topics.
     In particular they could immedi-
ately utilise the latest updated 
information made available at the 
Conference to start and expand 
businesses in ASEAN especially 
Malaysia and Indonesia.
    Overall, delegates were pleased 
with the broad range of topics 
spanning traditional and modern 
ways of running businesses.
     With the support coordinated by 
SMMCI, delegates were directed to 
the opportunities and challenges 
within the Asean Economic Commu-
nity (AEC). 
     On a final note, Mr Irwan bin Abu 
Bakar of Playpause Pte Ltd had this 
to say about MMBC 2015. “A very 
well organised event. Loved 
everything – concept, programme 
and food. Well done.”

It was interesting listening to experts' opinions on ASEAN and the business opportunities 
under  Asean Economic Community (AEC). It was also an enriching experience listening to 
the speakers' advice on how to make successful SMEs & start-ups. These are some of the 
feedback from the delegates, speakers and exhibitors in the recently concluded Malay 
Muslim Business Conference 2015 (MMBC 2015).

Delegates: Country of Origin      Total: 400 

Malaysia  20

Bangladesh  1

Indonesia  35

Turkey   3

United States  3

Canada   2

United Kingdom 4

Australia  1

India   2

Pakistan  1

Philippines  3

Singapore  325

How was your overall experience 
in MMBC 2015?

15

2

110

Very Good

Good

Neutral

he conference, with the theme 
Business without Borders: 

Riding the Tide of Change, was held 
on July 3 at the Raffles City Conven-
tion Centre. About 400 participants 
from all over the world took part in 
the one-day event (See graphic).
Overall, they were all praise for the 
good mix of topics and productive 
networking sessions.
     From the data, feedback, 
thoughts and views collated and 
analysed, there was a  consensus 
that  MMBC has been growing in 
strength from year to year since its 
inception in 2012.
     Many participants were already 
looking forward to an even better 
MMBC 2016. 
     "MMBC 2015 is an excellent 
platform, and it is so much better 
than last year. This year's speakers 
are more powerful and knowledgea-
ble.

T
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MMBC 
The next

Should...
Suggestions by some of the 
delegates and speakers in MMBC 2015.

GET MORE...
participants from ASEAN 
countries. It will open not only 
the market but also provide more 
opportunities for learning and 
exchanging of ideas.

PARTNER WITH...
institutions such as Singapore 
Management University (SMU), 
National University of Singapore 
(NUS) and Nanyang Technological 
University (NTU), to group-buy 
tickets on behalf of their students. 
This way, more students can be 
exposed to such opportunities. 
There are many students and 
aspiring entrepreneurs, start-ups 
and small businesses alike, who 
would like to attend conferences 
such as this. 

ATTRACT MORE...
Malay/Muslim youth into entre-
preneurship. There are many 
young Malay/Muslim entrepre-
neurs out there, and they are not 
being engaged yet.

CONSIDER
ADDING...

social entrepreneurial perspec-
tive  to the conference. Not all 
businesses are for profit; some 
are to help the society at large.

TRY TO...

ensure that the networking 
session be more specific for 
each industry so that delegates 
can get advice specific to their 
industry.

INVEST MORE...

in on-line marketing in future 
rather than traditional print 
media and radio. Almost 
three-fifths of respondents said 
they found information about 
MMBC 2015 from online sources 
such as SMCCI’s Facebook page,  
website and email. 

REDUCE THE...
booth fee, as it was too expen-
sive for the exhibitor

GIVE MORE
TIME...
for delegates to spend in exhibi-
tor booths. Many delegates were 
inside conference hall, listening 
to speakers, thus less time was 
spent at exhibition.
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Helping Our Business To Grow Through
Branding & Advertising

New Board Member 

Anis Mohamed

Work Together, Not Against One Another
s a member of the SMCCI’s 
Board of Directors, she wants to 

reach out to the Small and Medium 
Enterprises (SME’s) to help 
them grow their businesses 
and achieve greater 
heights.
     She wants t 
Malay/Muslim SMEs to 
work together and not 
against one another, 
even while they are 
competing or doing 
business in the 
same industry.
     She believes 
that SMCCI has 
what it takes to 
help the 
Malay/Muslim 
businesses.
     “It also 
provides 

One-to-One No-Fee Business 
advisories, Business & Productivity 
advisories, guidance on govern-

ment assistance schemes and 
many more. Our Malay/Mus-

lim SMEs may not be aware 
of all these,” says Ms Lynn 
in her email interview 
with Bizvoice.
     Ms Lynn,41, first 
joined SMCCI as a 
member in 2013. Two 

years later, she was 
elected to the 

Board of Direc-
tors of the 

SMCCI. She is 
now a 

Vice-Chair-
man of the 

Wedding 
Cluster 
under 

the SMCCI.
     The owner and director of 
Weddingku Gallery (WKG) and 
Tudungku Collection (TKC) has 
been in the industry for over seven 
years. Her business has grown from 
a home-based to bazaar and today, 
both WKG and TKG have a modern 
showroom at Woodlands Horizon.
     Ms Lynn says joining SMCCI has 
given her the opportunity to grow 
her business.
     “I believe SMCCI has the capa-
bilitity to assist SMEs. The profes-
sional services provided by SMCCI 
have helped me to be a better 
entrepreneur. The events and 
workshops organised by SMCCI 
have given me the opportunity to do 
networking with other SMEs and 
broaden my business,” she says.
     

“My mission is to be more 
involved and help to grow 
our business community 

together with the chamber 
as a platform. I hope to play 

a pivotal role from within, 
especially in the 

ever-changing landscape of 
the modern day business 

world,”

M

A
New Board Member

Lynn Siregar

r Anis Mohamed was pleas-
antly surprised when his 

nomination to sit in  the SMCCI’s 
Board of Directors (BOD) garnered 
the most votes of endorsement from 
the incumbent elected BOD mem-
bers in June 2015.
     The first task that he took upon 
himself - apart from accepting the 
invitation to sit on the chamber’s 
Public Relations & Marketing 
Comittee - was to come forward as 
one of the mentors for Protégé Kita 
2015. Protégé Kita is a business 
incubation program organized by 
the chamber.
     “Alhamdulilah, so far I have 
interacted with many young entre-
preneurs and have shared my 
humble advertising and branding 
experience with newer and younger 
startups. I am confident that our 
business community will grow 
stronger if more experienced 
business owners can come forward 
and help the newer ones to leverage 
and guide one another with best 
practices,” he says in an email 
interview with BizVoice.

     Mr Anis, 33, is an Executive 
Producer/Creative Director of 
PictureMatters, an award-winning 
film boutique with offices in Singa-
pore and Malaysia.
     He has 15 years of combined 
media, broadcast, and advertising 
experience: garnering multiple 
gold awards at the prestigious 
ProMax BDA Asia, ProMax Global 
and also the recent New York 

Festivals 2015. His expertise 
includes branding and content 
development, advertising campaign 
management, research writing, 
directing & producing; and media 
business developement.
     “I see a lot of young companies, 
eager and earnest, springing up 
from within our community. More 
importantly I see the struggles they 
go through in finding answers to 

brand and product positioning.
     “This is mostly  because they   
have not done a detailed SWOT 
analysis. They are new and at times 
overzealous and idealistic. Their 
company’s branding and product 
marketing are a little weak, or  new 
business owners at times simply do 
not know the right way forward. 
Some of the oversights can be 
costly but rectifiable.
     “So I decided that, with 
whatever little experience 
and expertise that I have in 
the broadcast, media, adver-
tising and business, I must 
help other businesses 
that are new and 
struggling,” says 
Mr Anis.
     SWOT analysis 
is a structured 
planning method 
used to evaluate 
the strengths, 
weaknesses, 
opportunities 
and threats involved 
in a project or a 
business venture.
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s a trained lawyer, Mr Zhulkar-
nain Abdul Rahim sees SMCCI 

as the champion to advocate greater 
corporate governance and good 
business ethics among the Malay 
Muslim business community.
     He also wishes to see SMCCI as 
the platform upon which its mem-
bers can leverage to grow their 
businesses and achieve their 
aspirations.
     "I believe that a solid base of 
entrepreneurship spirit coupled 
with an ecosystem of support for 
growth could see our MM Business 
community thrive,'' says Zhulkar-
nain. 
     He is a  partner with one of the 
largest and oldest Singapore law 

firms, Rodyk &  Davidson LLP with 
over 200 lawyers.
     Mr Zhulkarnain first joined 
SMCCI as part of providing free 
legal advice to some of the clusters 
in SMCCI in 2012/2013. He was then 
invited to sit on the Board of Direc-
tors as a professional member.
     "Since joining SMCCI, I have 
been heading the legal clinics,  
Protégé Kita (a competition for 
young MM entrepreneurs) and 
assisted in MMBC. I also represent 
SMCCI in the National Wages 
Council (NWC) in 2014/2015,'' he 
says in an email interview BizVoice.
     He graduated from the National 
University of Singapore in 2005 and 
was admitted to the Singapore Bar 
as an Advocate and Solicitor in 
Singapore in 2006. 
     In 2009, Mr Zhulkarnian obtained 
a Certificate in Islamic Banking & 
Finance from the International 
Islamic University of Malaysia. Five 
years later he was conferred a 
Masters of Law (Islamic Law and 
Finance) degree from the Singapore 
Management University (SMU).
     His areas of practice are commer-

cial litigation and international 
arbitration with the emphasis on 
banking and finance (conventional 
and Islamic finance), corporate and 
shareholder disputes and admiralty 
and shipping disputes.

"I believe that a solid base 
of entrepreneurship spirit, 
coupled with an ecosystem 
of support for growth could 

see our MM Business 
community thrive”

Mr Zhulkarnain's advice

When drafting contracts with your partners, especially overseas…

Seek legal advice and assistance especially in respect of the foreign country's laws

Approach SMCCI Secretariat for an appointment for free legal clinic/advice, especially when broaching issues 
in the joint venture, investment, and dispute resolution with multi-national parties.

Look at the choice of dispute resolution when you seek to revise your terms and conditions. In the event of 
a dispute, where do you sue? In the foreign court or choose arbitration? And how can you enforce their 
judgment or award?

Consider mediation as a genuine recourse for disputes.

SMCCI will be working together with members and other key partners to increase legal awareness among 
the Malay/Musim business community and SMCCI members.

A

New Board Member 

Zhulkarnain Abdul Rahim

Good Corporate Governance
& Business Ethics
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We stand up

Singapore
SMCCI took part in the National Day 
Observance organised by SG50 Kita.

he SMCCI is proud to have 
joined other members of the 

community in celebrating 
Singapore’s National Day and 
50th Anniversary on 8 August.
     More than 1,000 participants  
representing  58  Malay/Muslim 
organisations  took part in event.     
     

     It was  organised by SG50 Kita 
at the ITE College Central
     Prime Minister, Lee Hsien 
Loong, was the guest of honour. 
The event was also attended by 
the Malay  Members of 
Parliament (MPs).

for

T



Dealing 
with the

MEDIA
One of the most effective 
ways of reaching your target 
audiences is to make use of 
the media in a planned way.

NEW
S

TV

LIVE

LIVE

N
EW

S

LI
VE

Establish contact with those in the 
media industry, especially newspa-
pers, magazines and broadcast 
journalists. Reach out to the report-
ers or editors. A personal touch with 
them will come handy when you 
need to disseminate information 
about your company or projects.

Establish Contact

There are several ways you can 
disseminate or sell stories about 
your company or your project. You 
can either do it through a personal 
interview with a particular journalist 
or by issuing a press release or by 
organising a press conference, 
depending on your needs and the 
nature of your business/projects.

Use The Right Channel

• Contact the relevant journalist, 
especially the one you know 
personally and relevant to the field 
you are in. Tell the reporter that you 

Personal Interview

• Write your press release in a clear 
and simple language. No jargon, 
please. In journalism, this principle 
is known as KISS (Keep It Simple 
Stupid).

• Be precise. Your press release 
should contain 5Ws and 1H –who, 
what, when, where, why and how.

• Be clear about what you want to 
share: Your new projects? New 
product and services or what?

• Make sure the news you want  to 
share is useful to your target audi-
ences.

• Include your contact information, 
such as telephone number, email 

Press Release 

address and even hyperlink to your 
website, so that the reporters can 
reach you if they need clarification.

Press Conference

• If you feel necessary to have a 
press conference, plan ahead. 
Where is the venue, which media to 
invite and more importantly, what to 
share with the press?

• During the press conference, you 
need to talk about yourself or your 
business in simple terms. 

• Prepare yourself not only to 
comment on your own business but 
on general trends in your industry. 
Gather facts, statistics, and anec-
dotes that support your points.

have a story and it can be a good 
scoop (exclusive story) for him/her.

• Have a clear understanding of 
what you want to share with the 
reporter and be prepared to answer 
more questions from him/her.

Here are some tips that can be useful for you. 
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