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SMCCI60 
Striding Forward, Reaching Beyond

Early Days

Founded in 1956, the Singapore 
Malay Chamber of Commerce (SMCC) 
has since made a vital impact in 
nurturing the vibrant entrepreneurial 
culture amongst the Malay/Muslim 
community. Seeking to improve 
not only their own businesses 
but also that of their brothers, a 
group of enterprising businessmen, 
namely Abdul Hamid, Yusof Ishak, 
Mohd Mahmood, Raja Mohd Yusof 
Ahmad, Mohd Tom Manas, Habib 
Mohd Shah and Syed Haron Abdul 
Rahman Alhabshi came together to 
set up SMCC. Starting with just seven 
companies in 1956, SMCC managed 
to garner 15 companies within the 
first year and increased the number 
to 48 in the following year. Today, 
it has since grown to 690 members 
and counting.

Before its current location at 15 
Jalan Pinang, SMCC was situated at 
500 Victoria Street, which was the 
office of one of its founders, Abdul 
Hamid. SMCC then shifted to 72A 

Bussorah Street in 1997 before 
relocating to its present premise. 
The relocation to the Kampung Glam 
district on 14th August 2009, proved 
to benefit its members, many of 
whom, had business connections in 
the area.

In November 1995, SMCC changed 
its name to the Singapore Malay 
Chamber of Commerce and Industry 
(SMCCI), also known as Dewan 
Perniagaan dan Perusahaan Melayu 
Singapura, to reflect its wider role. 
SMCCI was officially inaugurated in 
February 2001. Since its inception, 
SMCCI has served to facilitate its 
members’ trade activities by providing 
communication facilities and acting as 
a liaison body between domestic and 
overseas sellers and buyers.

Key Milestones

• Malay/Muslim Business  
Conference (MMBC) 

MMBC is aimed at showcasing 
successful Malay/Muslim 

entrepreneurs through the sharing of 
industry knowledge and expertise. 
Since 2010, MMBC has garnered 
participation from more than 1,000 
local and overseas delegates. 

• Industry Cluster Approach 

SMCCI has set up industry clusters to 
strengthen Malay/Muslim businesses 
through collaboration. This is 
achieved by the sharing of resources 
for profitable opportunities, 
raise industry standards through 
accreditation and provide a bigger 
voice in addressing issues facing 
specific industries.

Currently, SMCCI has seven  
active clusters:
 
- SMCCI-F&B
- SMCCI-Hospitality & Tourism
- SMCCI-Learning
- SMCCI-Retail
- SMCCI-Tech
- SMCCI-Wedding & Events
- SMCCI-Wellness

Written by: Muhammad
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• Seed Funding & Scholarship Support 

In its inaugural year in 2015, the 
‘Protégé Kita’ Competition saw 42 
aspiring entrepreneurs undergo 
rigorous training based on the Business 
Excellence Framework. The Top 5 
aspiring businesses received seed 
funding of $5,000 each while the grand 
winner won a $30,000 cash prize to 
contribute to spur further growth. 

SMCCI also awarded 15 scholarships 
at a total value of $75,000 to 
outstanding students in the field of 
business-related studies, in support 
of the future pillars of the business 
community. This was made possible 
though generous contributions from 
members and supporting corporations 
though fundraising efforts like SMCCI’s 
bi-annual Charity Golf.

• Singapore and beyond

Over the years, SMCCI has broadened 
its efforts to provide members 
opportunities to venture overseas 
through regional and international 
business missions. SMCCI has 
conducted business missions to China, 
Vietnam, Jakarta, Malaysia, Philippines, 
Bangladesh, Turkey and Japan.  

continues to nurture promising 
home-grown brands through courage, 
tenacity and innovation.
• 10 Entrepreneur Awards

These 10 awards will be credited 
to recognise the most compelling 
of the 60 Entrepreneur Honourees, 
determined by an independent panel 
of judges. These ten awards are:

1. Honorary Entrepreneur Award
2. Entrepreneur of the Year
3. Woman Entrepreneur of the Year
4. Youth Entrepreneur of the Year
5. Entrepreneur Innovation Awards (6)

In the following pages, we introduce to 
you the 60 Entrepreneur Honourees, 
coming from across the different 
business sectors. Get to know them as 
they vie to clinch the prestigious top 
10 Entrepreneur Awards.

This 60th anniversary event is in 
support of Casa Raudha Women 
Home, the home for vulnerable 
women and their children. Find out 
more about the shelter and their 
noble cause, as well as how you can 
contribute towards this effort.

SMCCI is pleased to welcome 
you in joining us to celebrate this 
significant milestone. Together, 
let us continue to stride forward 
and reach greater heights as one 
committed business community. 

FEATURE

• SME Centre@SMCCI 

SME Centre@SMCCI was established 
in 2006 with the support of SPRING 
Singapore to provide a one-stop 
centre for SMEs. In 2014, SME 
Centre@SMCCI assisted 2,110 
SMEs with complimentary 1-on-1 
business advisory, 94 companies with 
business needs analysis to identify 
and plug critical gaps, and assisted 
with $363,000 worth of support from 
government assistance schemes 
towards productivity. SMCCI together 
with its subsidiary SME Centre@
SMCCI, advocate strengthening 
core competencies while increasing 
knowledge and enhancing internal 
capabilities to achieve growth and 
success for businesses. 
 
SMCCI 60th Celebration

In celebration of its 60th anniversary, 
SMCCI is organising its Charity Gala 
Dinner & Entrepreneur Awards 
Night on 21 October 2016. With the 
theme of “Striding Forward, Reaching 
Beyond”, SMCCI celebrates 60 
entrepreneurs who have successfully 
contributed towards positive 
economic and social impact.

• 60 Entrepreneur Honourees

A tribute is made to 50 Entrepreneur 
Honourees in recognition of their 
spirit of enterprise; a journey that 
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DIAN RASID (Director, Adi Media Pte Ltd (RoseValley))

Dian Rasid and her husband, Md Noor Hadi founded RoseValley in November 
2014, an Award winning e-commerce startup that focuses on modest fashion and 
celebrity-centric products. To date, RoseValley has collaborated with more than 
80 brands. Since they started out, they’ve received orders from countries like 
Brunei, United Kingdom and even Australia. Dian and Hadi were also crowned the 
winner of Protege Kita by YEN@SMCCI and ‘Shopify Asia Build a Business’ in 2015. 
Recently, the pair organised CelebFest2016: Ramadhan Edition, which housed 
more than 200 businesses from Singapore, Malaysia and Indonesia. 

MOHD NOR BIN ISMAIL (Director, Amani Services Pte Ltd)

AZHAR BIN OTHMAN (Regional Managing Director, Enercon Asia Pte Ltd)

CAPT. GIBBRAEL ISHAK (Managing Director, Aero Speed Aviation Pte Ltd)

PT TRI-MG INTRA ASIA AIRLINES is the product of more than 40 years of the Ishak’s 
family involvement in the logistics industry. Established in 2002, it is an Indonesian 
cargo carrier operating a fleet of the freighter aircrafts from and within Indonesia to 
different airports in the ASEAN region and other destinations. Its list of customers 
are well known MNCs which includes the Caterpillar Group and other major courier 
companies like UPS, DHL, TNT and Fedex. In 2016, the Airline received an award for 
being the Top 5 Cargo Airline awarded by Changi Airport Group. To facilitate growth 
of the Airline, Aero Speed Aviation Pte Ltd was established in 2010, primarily as the 
General Sales and Services Agent for the Airline providing a one-stop service for 
the import and export relating to airfreight, seafreight and land transport.

Mohd Nor is a familiar name in the wedding industry. He founded Amani Weddings 
in 2009 and has since gained popularity with its 27,000 likes on Facebook. 
As an entrepreneur, Nor places constantly seeks new ways to generate through 
innovation. He’s a believer in sustainability and is proactive in resourcing for new 
and uptrending sources of revenue-generating processes. In addition, he strives 
towards raising his company’s brand presence by building strategic alliances with 
government bodies and attends charitable events held by local halfway houses. 
In 2011, Nor was awarded the SME ASIA1 Awards and clinched the Emerging 
Enterprise Award in 2015. 

Azhar Bin Othman led Enercon Asia to offer various industries with a wide 
range of services to meet the needs in energy controls and management. 
Over the years, he set up offices in Bangladesh, Pakistan, Philippines and 
Malaysia with dealers in UAE, Indonesia and Vietnam. Throughout the years, 
Azhar overcame various obstacles such as the Asian Financial Crisis in 
1999 and American credit crunch in 2008. Determined to emerge stronger, 
Azhar ensured that his team remained resilient and focused on upgrading 
themselves. His leadership has enabled the company to attain over 1,400 
projects which were exported to more than 20 countries.  

Entrepreneur Awards: Top 16 Finalists
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TASNEEM NOOR (Director, FIKA Swedish Café)

Tasneem Noor runs Fika Swedish Café and Bistro, a food and beverage business 
with a unique concept of selling Halal authentic Swedish cuisine. It is the only 
such restaurant in the world doing so, making its Halal Scandinavian concept a 
unique selling point. A graphic designer for eight years, Tasneem decided to leave 
her comfort zone and try her hand at business at a young age of 26. In 2009, Fika 
first began operations at Beach Road in Kampong Glam and subsequently saw 
the setting up of another two outlets at Millenia Walk and One KM. She is now 
in the midst of opening a new European bakery called KONDITORI at Bussorah 
St. In 2015, she was named an Honouree by the Spirit of Enterprise and went on 
to become a Board Member of the Spirit of Enterprise. She currently heads the 
organisation’s Student Interviewer Programme.  

FAIRUS BIN DASIMIN (Creative Director, FASTARTUP)

With years of experience in Creative Design, Fairus started FASTARTUP in early 
2013 to provide graphic, web and branding solutions to companies. Since then, 
they have served a large and diverse base of customers, from MNCs, to non-
profit organisations and startups to create design works that their clients can 
be proud of. Their clientele includes Singapore Management University (SMU), 
GRAEBEL, Singapore Expo, Skechers, Singapore Cancer Society and Singapore 
Malay Chamber of Commerce & Industry. In 2015, Fairus spearheaded the creative 
direction for SMCCI's Protege Kita and received accreditation as MailChimp 
Expert - one of three individuals to do so in Singapore. He also co-authored the 
Entrepreneur Manifesto a year after.

SULAIMAN SURANI  (CEO, Epilogue Network)

Driven to help make a difference in the business community, Sulaiman started 
Epilogue Network in 2009 to help businesses establish their brands and provide 
digital marketing solutions. Epilogue Network comprises of a group of positive and 
creative minded designers and programmers who are focused and dedicated to 
realising their clients' visions and aspirations. With determination, Sulaiman grew 
the company and published Big Is Gorgeous - Singapore's first and only digital 
magazine for plus sized women. In 2015, they achieved another breakthrough and 
published Singapore's first and only Malay Wedding digital interactive magazine 
"Majalah Nak Kahwin?!".

SAMSIAH SULIMAN  (Director, Jumain Sataysfaction Pte Ltd)

From a hawker to a well-known satay manufacturer, Samsiah Suliman has came 
a long way in the past 50 years. Through commitment and perseverance, Jumain 
Sataysfaction started out as a 600 sq ft factory premise in 2012 and expanded 
into a 10,000 sq ft production house. Their products can be found in major 
supermarkets and has also reached overseas such as Hong Kong, Canada, United 
Arab Emirates, Oman, etc. In 2003, Samsiah was awarded the Emerging Malay/
Muslim Entrepreneur of the Year and Enterprise-Global Award by idEA. In 2004, 
she was selected as Spirit of Enterprise Honouree.

Entrepreneur Awards: Top 16 Finalists



BIZVOICE8

FEATURE

AZIZ MOHAMMAD (Managing Director, KAWAN Creative International Pte Ltd)

Aziz Mohammad manages KAWAN Creative International Pte Ltd (Kawan), an 
international events and exhibitions management company.  Founded in 1997, the 
innovation and creativity of team KAWAN is the primary reason for their success 
in organising major events for local and international corporations such as BMW, 
Bentley, CIMB, HSBC, MINI and NIKE.  Aziz is constantly looking for opportunities 
to grow and has established offices in Malaysia, Indonesia, PR China and Hong 
Kong. With a wealth of experience and a reliable suppliers network, KAWAN 
has managed more than 1,200 events for the BMW Group worldwide and they 
continue to deliver innovative, exceptional and successful events for their clients.

NASRULEDY HAKIM (Creative Director, Magnum Studios)

After university, Nasruledy became inspired to start his own business and created 
Magnum Studios. In the beginning, he reinvested his profits into purchasing better 
equipment and self-upgrading. Today, Magnum Studios is an Award-Winning 
research and design hub that is dedicated in providing extensive user-centric 
design research and service workflow analysis to create a holistic and efficient 
interior environment. They specialise in crafting aesthetically pleasing and 
functional spatial layouts for corporate offices in Asia Pacific. He also runs Hany’s 
The Brunch Store, a small F&B business where part of his suppliers come from low-
income families and single mothers. Through this, Nasruledy hopes to promote  
the spirit of enterprise within the Malay-Muslim community and encourage  
self-sustainability.  

SITI HABIB (Director, Persian Boutique)

In 2005, Siti Habib founded Persian Boutique, with the aim of bringing of Middle 
Eastern Muslim fashion to Asia. She was one of the first retailers to bring Abayas 
to the Singapore market and remains the largest till today. 11 years on, she has 
opened 8 shops and expanded into Malaysia. Her collections come from places 
like Iran, Turkey and United Arab Emirates. She also offers a broad range of 
unique and exclusive clothing that embraces each individual. Siti Habib has since 
expanded her business and now provides halal perfumes and cosmetics.

RONNIE FAIZAL TAN (Director, MY OUTLETS Pte Ltd)

MY OUTLETS is a halal supply chain Platform founded in April 2013 with an 
objective to develop, promote, distribute and globalize products from emerging 
SMEs in the food manufacturing industry. This is done through a structured sales 
and marketing platform and other value added services that MY OUTLETS offers. 
In addition, they provide a platform that allows Halal food manufacturers and 
exporters to distribute their products through their Value-Chain Channel, ensuring 
that customers can bring their products directly to the market at their desired 
prices without going through distributors and agents. To date, they have more 
than 10,000 products from more than 400 International SMEs and have expanded 
from Singapore to regional countries. 

Entrepreneur Awards: Top 16 Finalists
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KADER BEEVI d/o MOHD AYOOB (Director, Saffrons Restaurant Pte Ltd)

Mdm Beevi Ayoob Rags is known for her Rags to Riches success story. Owner 
of Saffrons Restaurant by Bee’s Catering Services, Mdm Beevi Ayoob, has been 
running the business for more than 30 years. She has grown her business from 
a home-based freelance food cater to now operating 3 restaurants in Singapore. 
Saffrons Restaurant has not only made a mark in the local scene but has left a 
mark beyond Singapore.  They also provide professional catering services for 
corporate, personal events to grand weddings & functions. 

SUHAIMI SALLEH (CEO, SSA Consulting Group)

Suhaimi Salleh runs SSA Consulting Group (SSA), providing professional services 
in the areas of training, management consulting and finance/accounting. SSA is 
consistent in its professionalism and quality, having been presented the SME1000 
Award for 6 consecutive years since 2011. It also received the Promising SME500 
Training & Consultancy Industry Star Award in 2016. Together with his team, 
Suhaimi has assisted more than 300 government agencies, business enterprises 
and non-profit organisations in Singapore, ASEAN and the Middle-East over its 
30-year history.  It has also provided training and upgrading opportunities to 
more than 100,000 members of Singapore's workforce, comprising trainees at 
operations, supervisory and managerial levels. 

ALI ABBAS AND NAEEM TALAT (Directors, Royal Palm Pte Ltd)

Ali Abbas started his journey in Singapore working in a restaurant as one of the 
operation staff. Driven, passionate and optimistic, he sought to explore business 
opportunities and took over the Landmark, an elegant casual-dining restaurant 
which offers a stunning buffet serving international cuisine. Today, Ali and his wife, 
Naeem run 7 companies including the Royal Palm and Warong Nasi Pariaman. The 
dynamic duo are familiar figures in the Malay-Muslim community and actively give 
back to the less privileged.

SHAMIR RAHIM (Owner, VersaFleet)

VersaFleet revolutionizes everyday logistics with intuitive yet powerful cloud 
software. Fully browser-based, VersaFleet is a central ops portal that automates 
the planning, dispatch and tracking of thousands of delivery orders daily. With 
real-time notifications, customers and the entire supply chain enjoys 24/7 
visibility on collection & delivery statuses. Powered by route optimisation, 
VersaFleet can assign and dispatch thousands of jobs in mere seconds. Trusted 
by global brands, VersaFleet™ aims to be the Software-as-a-Service (SaaS) for 
global logistics.

Entrepreneur Awards: Top 16 Finalists
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Md	  Noor	  Hadi	  and	  Nur	  Dian	  

Rosevalley	  

	  
Gaining	  Insights	  into	  Customer	  Preferences	  -‐	  Critical	  
Success	  Factor	  	  
	   	  
The	  couple	  behind	  Rosevalley,	  Md	  Noor	  Hadi	  and	  Nur	  Dian,	  wanted	  to	  tap	  the	  modest	  fashion	  segment.	  
Positioned	  as	  a	  one-‐stop	  platform	  for	  “all	  things	  colourful,	  fashionable	  and	  up-‐to-‐date”,	  Rosevalley	  features	  
celebrity-‐designed	  pieces	  ranging	  from	  hijab,	  tops,	  to	  dresses	  and	  t-‐shirts.	  Hadi,	  a	  web	  designer	  by	  training,	  
was	  clear	  that	  going	  online	  would	  give	  the	  company	  a	  bigger	  reach	  at	  lower	  costs,	  versus	  setting	  up	  a	  physical	  
retail	  shop.	  They	  now	  operate	  from	  an	  office	  space	  at	  Paya	  Lebar	  and	  channel	  all	  their	  marketing	  resources	  to	  
promoting	  their	  ecommerce	  platform.	  To	  launch	  his	  online	  store	  quickly,	  he	  looked	  for	  an	  ecommerce	  
solution	  that	  is	  easy	  to	  use,	  especially	  for	  his	  staff	  that	  are	  not	  technically	  trained.	  	  
	  
Why	  Singtel’s	  eCommerce	  Solution	  	  
After	  learning	  about	  Singtel	  Shopify	  eCommerce	  solution,	  Hadi	  knew	  that	  he	  had	  found	  a	  hassle-‐free	  way	  to	  
sell	  online.	  “We	  needed	  a	  solution	  that	  is	  scalable	  and	  able	  to	  support	  an	  increasing	  product	  range.	  It	  must	  
also	  allow	  us	  to	  add	  discount	  codes	  for	  our	  season-‐end	  promotions.	  Shopify	  is	  the	  solution	  that	  fits	  all	  	  
our	  requirements.	  	  
	  
Dian	  added,	  “We	  used	  to	  receive	  and	  track	  orders	  via	  Whatsapp	  during	  our	  early	  days	  until	  my	  son	  
accidentally	  deleted	  all	  the	  orders	  from	  my	  phone.	  This	  was	  when	  we	  realised	  the	  need	  for	  a	  proper	  
eCommerce	  platform.	  Hadi	  turned	  to	  Shopify	  and	  managed	  to	  get	  our	  eCommerce	  site	  up-‐and-‐running	  within	  
the	  day!”	  	  
	  
With	  50	  to	  80	  brands	  featuring	  hundreds	  of	  products,	  Rosevalley	  quickly	  upgraded	  from	  a	  Basic	  subscription	  
to	  a	  Professional	  package	  to	  cater	  to	  their	  needs,	  within	  9	  months.	  With	  Shopify	  Mobile	  App,	  Rosevalley	  can	  
now	  monitor	  its	  business	  performance	  on-‐the-‐go.	  Its	  Shopify	  Point	  of	  Sales	  System	  also	  enables	  payment	  to	  be	  
accepted	  anytime,	  anywhere.	  This	  is	  important	  to	  Rosevalley,	  who	  participates	  in	  numerous	  trade	  shows	  and	  
atrium	  sales	  events	  throughout	  the	  year.	  	  
	  
Tapping	  on	  Budget	  2016	  to	  Expand	  Overseas	  	  
As	  Rosevalley	  looks	  at	  transforming	  itself	  to	  cater	  to	  changing	  customer	  preferences,	  it	  plans	  to	  continue	  
tapping	  on	  government’s	  funds	  to	  lower	  the	  costs	  of	  overseas	  expansion.	  “Knowing	  that	  Shopify	  is	  eligible	  for	  
the	  Productivity	  and	  Innovation	  Credit	  (PIC),	  we	  utilised	  the	  grant	  for	  the	  Shopify’s	  Point-‐of-‐Sales	  capabilities.	  
The	  tax	  rebate	  and	  cash	  payout	  helped	  to	  reduce	  the	  costs	  significantly,”	  said	  Dian.	  With	  the	  help	  of	  the	  
Singapore	  Malay	  Chamber	  of	  Commerce	  and	  Industry	  (SMCCI),	  Rosevalley	  is	  currently	  in	  talks	  with	  IE	  
Singapore	  to	  explore	  the	  financing	  and	  tax	  incentives	  to	  support	  its	  scale-‐ups	  and	  internationalisation	  plans	  to	  
Malaysia	  and	  Australia.	  	  
	  
Article	  brought	  to	  you	  by	  Singtel 
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CHEF AMRI BIN ABDUL AZIM
Managing Director, C.A Management Pte Ltd 

Chef Amri Azim opened Le Steak Singapore By Chef Amri in 2013, with a vision to 
provide quality and premium food. Known for his creative food innovations, Chef Amri 
cooks from the heart and never fails to delight his customers with mouth-watering dishes 
that cater to all walks of life. Till today, the Australian M6 Wagyu remains a favourite 
amongst his patrons. Having his two restaurant in Singapore Jalan Kayu and Mackenzie 
Road in 2015, Chef Amri opened his 3rd restaurant in Jakarta and in the midst of opening 
a niche premium halal butchery and offer ready-to-eat meals.

ABDUL GHAPOR BIN FASHE HUDDIN
Sole-Proprietor, AG’s Plumbers & Renovators

Abdul Ghapor bin Fashe Huddin AG's Plumbers & Renovators started small in early 80's 
and grew steadily with experienced engineers equip with fleets of trucks, providing 
plumbing /sanitary services which includes repair of water leakages & clearing of pipe 
choke ages to residential,commercial and industrial premises. He successfully overcome 
many challenges and today he exemplifies that Malay entrepreneurs are trustworthy and 
able to prosper in this chinese dominated industry. AG's Plumbers are among the few 
reliable plumbing contractor offering island wide 24/7  plumbing services and is the only 
Malay/Muslim firm doing so. 

ABDUL KADIR BIN ABDUL HAMID
Owner, OS Bagus Foodstuff

Abdul Kadir Bin Abdul Hamid, the founder of OS Bagus Foodstuff is a well established 
distributor of foodstuff to the local Malay/Muslim community in Singapore. He identified 
a niche market that he could penetrate and managed to place his products over 200 
retail provision outlets in Singapore. OS Bagus Pte Ltd distributes foodstuff such as 
belacan (shrimp paste), keropok (crackers), an array of sauces and pastes as well as their 
in-house brand of spices – Malabar Masala and many more. 

DURIATI BINTE ABDULLAH 
CEO, Dbodynmind

Duriati Binte Abdullah established DbodynMind as a body Wellness Home / Mobile 
Services that provides personalised Spa and Beauty Services such as the Javanese 
Traditional Massage, Pre and Post Natal Services, Therapeutic Facials, Hair Cut and Hair/
Scalp treatments.

Entrepreneur Awards: Award Honourees
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KIKI KOSASIH
Director, Penta Asia Food LLP (Ayam Bakar Ojolali)

Kiki runs Ayam Bakar Ojolali (Penta Asia Food LLP), an Indonesian authentic traditional 
restaurant that serves a wide range of food selections such as Grilled Chicken/Ayam 
Bakar and Grilled Boneless Milkfish/Bandeng Tanpa Duri. With their secret recipes 
that get customers coming back for more, they definitely know how to serve authentic 
Indonesian cuisine. Kiki is a firm believer of empowerment and constantly encourages 
his staff to hone their leadership skills. 

ISKANDAR SHAH BIN RAHMAT
Managing Director, Ensure Pest Control & Fumigation Pte Ltd

Founder of Ensure Pest, Iskandar Shah Bin Rahmat, started off in 2008 with a mission 
to achieve maximum customers’ satisfaction through continual improvement of work 
processes and maintaining high standards of quality service. Ensure Pest provides 
general pest control in industrial, commercial and domestic areas as well as Methyl 
Bromide fumigation for air, sea and land transport. Iskandar adopts an open-door policy 
and constantly empowers his staff to carry out their duties with professionalism. Today, 
Ensure Pest is an NEA-licensed company and is  accredited by AVA, ISPM 15 Fumigation 
& All Pest Control and BizSAFE Level 3. 

NURSERIWATY BINTE RAHIM 
Owner, VioletFrost.sg

Nurseriwaty Binte Rahim started VioletFrost.sg after specializing in baking and cake 
decorating. Her home-based business offers a wide variety of Halal desserts as well 
as their classes and workshops seeks to attract individuals who are passionate about 
cakes and pastries.

TIMOTHY CHEN
CEO, MODESTyle GRP Pte Ltd

In 2014, Timothy started planning to connect the Muslim community in Asia via 
an omni-channel content e-commerce platform. In 2016, Timothy and his team 
launched MODESTyle.com, the first ever B2B and B2C e-commerce trade channel 
across Asia, together with MODESTyle TV, an online TV channel aggregating and 
producing Muslimah dedicated lifestyle programs. Today, Tim leads a vibrant team 
in 4 different countries including Singapore, Malaysia, Indonesia and China, with 
a shared vision to enable MODESTyle to connect intra-Asia for its consumers, 
manufacturers and Brands

Entrepreneur Awards: Award Honourees
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LYNN SIREGAR
Director, Weddingku Gallery

Lynn has always had a passion for make up and started her bridal business from home in 
the beginning. Over the years, she gained confidence and decided to launch Weddingku 
Gallery in 2012 and opened a shop along Arab St, offering custom-designed dresses and 
gowns, photography and videography for significant occasions, and thematic make-up. 
Recently Lynn expanded her services into catering and decoration. She intends to offer 
all-in-one wedding services to meet the needs of couples from all walks of life.  Lynn 
also participated in SMCCI’s Japan Business mission last year where she hopes to build 
networks and expand her business into the country. 

ROZIAH BINTE ADON
Restaurant Manager, Nur Indah Restaurant 

Hajjah Roziah has come a long way since 1984 where she started Nur Indah Restaurant, 
the first to serve Halal authentic traditional kampung dishes in Singapore. The restaurant 
offers over 45 delectable dishes, 15 various types of fresh ulam, and a range of sambals 
and condiments. Hajjah Roziah also broke boundaries when she came out with the 
first halal peking duck in Singapore. This year, she was selected by Sunrise Global Chef 
Academy to collaborate with Johnson & Wales University on a student exchange where 
she conducted a heritage tour on traditional Malay cuisine. 

ISMAIL BIN DIDIH IBRAHIM
Business Developer, Hjh Maimunah Restaurant & Catering Pte Ltd

When you think of traditional, Kampung-styled cuisine, Hjh Maimunah Restaurant & 
Catering comes to mind. Established in the 90s, Hjh Maimunah Restaurant caters to 
customers from all walks of life in meeting their daily meals, functions and events. The 
family business is currently run by Ismail and his siblings. From the start, Ismail was 
dedicated towards inculcating the spirit of togetherness and continuously encourages 
his team to work towards excellence as one big family. Recently, Hjh Maimunah was 
awarded one of Singapore’s 17 Michelin-Rated Restaurants. 

ROHANIAH BT MOHAMED
Business Developer, Jamil Catering & Trading Services LLP

Rohaniah established Jamil Catering & Trading Services LLP in 1974 with an intention to 
provide affordable and quality catering services. Over the years, Rohaniah has grown the 
company in strength and brand presence by participating in trade expos, F&B industry 
cluster activities and networking events organised by SMCCI. She further evolved the 
business, venturing into frozen food and became the sole distributor of the energy drink 
‘Drive M7’ in Singapore. 

Entrepreneur Awards: Award Honourees
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FEATURE

FATIMAH MOHSIN
Director, Fatimah Mohsin The Wedding Gallery Pte Ltd 

Fatimah Mohsin is arguably the most sought after make up artist amongst celebrities 
and renowned celebrities including VVIPs from Malaysia and Indonesia such as the royal 
family of Pahang and the royal family of Perlis/Selangor. Known for setting high standards, 
Fatimah works hand in hand with her team to excel in what they do - including being the 
backbone behind prestigious events such as broadcasted television programmes and 
celebrity weddings. Known for never resting on her laurels, she not only provides styling and 
makeup services through traditional platforms, but has also ventured into providing online 
rental services for her exquisite evening wear and custom-made gowns. Recently, she has 
diversified her entrepreneurship into home and decor supplies as an e-commerce business.

BRYANT GUAN
Head of IT & Marketing Communication, The Ramen Stall Pte Ltd

The Ramen Stall was started with the vision of becoming the leading Halal Japanese 
restaurant in Singapore. Established in 2014, the Ramen Stall offers more than 100 
dishes. It is known for its creative interpretation of Japanese cuisine . Only the finest 
and freshest ingredients are used in bringing out the tasty and authentic flavours of 
Japanese cuisine with a local halal twist.

RILLA MELATI BAHRI
Director, Mini Monsters Limited 

Rilla Melati Bahri established Mini Monsters in 2008 with the aim to revive an interest 
in the Malay language by offering an interactive and fun approach to the teaching of the 
language. In just six years, Mini Monsters has grown into Mini Monsters Limited, where 
they pioneered the first Malay Speech & Drama enrichment programmes in Singapore. 
Mini Monsters has created a name for themselves - by participating in the annual Asian 
Festival of Children’s Content, Penang International Storytelling for Kids, 7th World 
Summit on Media for Children and collaborated with Theatre on the Bay’s ‘Feed your 
Imagination’.  

ROSNANI GANI
Director, Desa Kartika Pte Ltd

Desa Kartika was founded by Rosnani in 1996, as one of the first halal Indonesia 
restaurants in Singapore. Desa Kartika has since managed to become the preferred 
Indonesian restaurant for dining. Accompanied with excellent service and an exquisite 
range of culinary choices, Desa Kartika uses exotic Indonesian herbs and spices to 
conjure up the tastiest possible dishes. Over the years, Rosnani grew her brand and now 
owns 4 restaurants that are located islandwide. 

Entrepreneur Awards: Award Honourees
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WELCOMING
NEW MEMBERS
TO SMCCI

Beauty & Wellness
ByHerbs Wellness LLP

Enmed Pte Ltd
Frangipani Wellness Spa

Honey Doll Me Up 
Hong Wee Ann @ Ariana Hong 

Karva International
Naserimahn

Nurjannah Tayib
Nurul Amirah

Suraya BinteAbdul Rahman  
The Black Tie 

Construction & Facilities 
Management
Hue & M Pte Ltd  

Ok Ventures Pte Ltd

Education & Training
Alternative Avenue 

Customized Training Solutions
Imfree

Orange Ladder
Pips & Ally 

Shine Academia De Aedificatio

Energy & Logistics
Hy-5 Solution Pte Ltd 

Icommerce Asia Pte Ltd
Majestic Logistics Pte Ltd

F&B
Alcrunchyz  

Artisanal Impressions Pte Ltd
Audanis Bakes

Bahulu Warisan 
Barakah-Fe Pte Ltd

Classified Cafe Pte Ltd
Crowne Plaza Changi Airport 

Curry & Tandoor Pte Ltd
Dapur Ummi Abdullah Catering &  

Management Pte Ltd
Delice Pte Ltd (Paddington House  

of Pancakes)

Eighteen Chefs Holdings Pte Ltd
Fassler Gourmet Pte Ltd  

Froot Gem Enterprise
HalalTrade SG

Heira’z
Hoki Hoki Asia Pacific Pte Ltd

Islamic Restaurant
Jeewa Ltd

Kapowww By Chef Mel Dean Pte Ltd
Ministry of Rojak by Abdhus Salam Rojak
Penta Asia Food LLP (Ayam Bakar Ojolali)

Pines Food Delight Pte Ltd
Prata Wala

Ratu Heritage Foods Pte Ltd
Saffron Restaurant Pte Ltd

Scan-Food Pte Ltd
Sheikh Holdings Pte Ltd

Shereen’s Kitchen (SK) Pte Ltd
SMR Catering Pte Ltd

Sweetest Choice
Tai Eng Pte Ltd

The Ramen Stall (NBR) II Pte Ltd
Wilder

Investment & Finance
Insightful Analytics Pte Ltd
Modestyle Group Pte Ltd  
Procorp Alliance Pte Ltd

Legal & Consultancy
Acel Venture LLP  

Cayman Group Holdings 
Health Seed Lifestyle LLP

Md Design Consultancy Pte Ltd  
MG Chambers LLC

Mohammad Rizuan Bin Mohammad Yasin 
Omega Consulting & Management Services Pte Ltd

Media, Arts & Culture
Audio Infinity System  

Blissful Studios
Instant Replay Productions Pte Ltd

Make & Think
Zainal & Zainal LLP

Retail & Commerce
Ayra Safiyyah

Cantiq.Co
Diana By Design

Ishtara Jewellery Pte Ltd
Isrudy Silk & Tie Collection

K&S Suterasemai
Leaconfield Capital Pte Ltd

Lully Selb
Mutlu Group Pte Ltd

Princess Arabia Fashion

Technology & Systems
Hammer Studio Pte Ltd  

LifeStak Pte Ltd
Moving Menu Studio Pte Ltd
Muhammad Amin Bin Nordin 

TakaTack Technologies Pte Ltd
Techstep Pte Ltd

Tourism & Hospitality
Amara Singapore Hotel  

Hello Travel Pte Ltd  
IGIT Consulting Pte Ltd

Tri-ways Tours & Travel Pte Ltd

Wedding & Events
Bee’s Catering Services

Event Venture 
Noorhaqmal Mohammed Noor

Others
Abdul Wafi

Sumiati Ra’at
Yatim Mustafa Bin Mohd

Najib Bin Zakaria
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FEATUREFEATURE

IZZAT MD ISMAIL
Director, EDN Media Consultant

Izzat Md Ismail is the key Director of 3 companies - EDN Media Pte Ltd, EDN Media 
Consultant and EDN Learning Discoveries. EDN envisaged itself to be the epitome in 
creative software development providing specialized IT-based educational materials, 
workshops, educational tours and camps. Furthermore, the Company has even 
expanded their wings by getting their very own Travel Agent License from Singapore 
Tourism Board in  doing National Education Tours with using IPOD/Tablets as well as 
overseas Educational Tours to Bali, Jogja and homestay programmes in Malaysia. They 
have developed their very own Apps (www.ibuilder.com.sg) where teachers can create 
their own apps to aid student learning.

SHINYA YOKOYAMA
Managing Director, Yokoyama & Company (S) Pte Ltd

Three years ago, Mr Shinya Yokoyama found Halal Media Japan which is the first portal 
site providing Japan's Halal information. It was also available in English because he was 
inspired to make Japan a Muslim-friendly country through increasing exposure about 
what Halal is to the Japanese Population.

HAJJAH MARIATI JOHARI 
Director, Institute of Aromatherapy Enhancement Pte Ltd 

As a single mother of 4, Hajjah Mariati was driven to make a difference. She 
established the only Aromatherapy Clinic & Spa in Singapore in 1988 due to the 
demand in Singapore and around the world. Later down the road, she set up the 
Institute of Aromatherapy Enhancement Pte Ltd, which was born out of desire to 
share the wonders of Essential Oils & Massage and how individuals can use and 
benefit from them. In 2002, she was awarded SMCCI’s Woman Entrepreneur of the 
Year. Hajjah Mariati has also actively served the community for Resident Community, 
Community Clubs for the Kampong Glam Constituency. 

MUHAMAD JAMURI BIN BUSORI
Manager, Ignite Incorporation Pte Ltd (I Am...)

Muhamad Jamuri started out his entrepreneurial journey 20 years ago and after years of 
perseverance and hard work, he now runs 3 unique F&B concepts under his wing. Jamuri 
was inspired by the city of Amsterdam during his visit there and his determination led 
to the successful establishment of the I Am... at Haji Lane. This was followed suit by New 
York City inspired & Why in... at Bali Lane!

Entrepreneur Awards: Award Honourees
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FEATURE

MOHAMED FAZLUDDIN BIN MOHD HANIPAH
Director, MFP Pte. Ltd 

Mohamed Fazluddin Bin Mohd Hanipah is a Singapore Chartered Accountant and he 
runs Mohamed Fazluddin & Partners, a Muslim accounting firm in Singapore under the 
MFP Pte. Ltd. Group. The firm focuses on accounting, bookkeeping and tax services 
for Small Medium Enterprises. He aspires to be reliable, transparent and professional 
and has worked hard to maintain clients' trust and confidence in MFP's services. 
MFP’s team of dedicated personnel are accredited with memberships in prestigious 
professional bodies and offer a wealth of experience in various industries. Having 
a technology-driven philosophy, MFP uses a range of easy to use and beautiful 
accounting, bookkeeping and payroll systems which works on the cloud to enable client 
collaboration on a single platform, offering ease of access from anywhere in the world 
and at any time.

ROSZILAH MOHD NOR
Owner, Heira'z Bakery

Roszilah Mohd Nor started Heira’z in 2002 and has since grown the business from a 
home-based owner to hawker and finally operated the first Singaporean Halal bakery, 
offering quality Asian-European cakes and pastries. Roszilah constantly perseveres in 
building her business and believes in giving back to the community. She also runs a 
baking academy.  Apart from running her business, Roszillah also teaches at her baking 
academy where she shares her expertise with aspiring bakers. 

NURUL'AIN BINTE SENNIN
Owner, Midsummer Sun Pte Ltd (Overrun)

Overrun was established in the year 2015 with aim of introducing Halal scandinavian 
concept of soft serve with a local blend to Muslim consumers. Their popular products 
especially the star seller  "chendol" reflects the emphasis the company puts in 
innovation. Together with her husband, Mohammad Usman, the pair also seeks to help 
locals with employment and contribute towards their social welfare especially the 
Malay-Muslim community.

RAFAQEEL RASUL
Operations Director, Royz Et Vous Pte Ltd

Royz et Vous was first established on 15 July 2014 by Rafaqeel Rasul, as an idea to start 
building a halal empire. They first started in an outlet at Bali Lane due to its demographics 
of Muslim community which is located at the heart of Arab Street. Due to increasing 
demand, they relocated to a space in the Central Business District area, which is twice 
bigger than their former café. Currently, they operate the various divisions of operations 
with stronger belief and confidence. Royz et Vous has developed over the years with a 
creative and strong team of excellent F&B background and expertise. This has resulted in 
the invention of a desired concept for their café with customers’ satisfaction in mind – the 
creation of specialty coffees and delectable menus with excellent service delivery.

Entrepreneur Awards: Award Honourees
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Left to Right  
 
First Row:

Second Row:

Kader Beevi d/o Mohd Ayoob, Samsiah Suliman, Siti Habib, Tasneem Noor,  Dian Rasid.

Azhar Bin Othman, Nasruledy Hakim, Aziz Mohammad, Sulaiman Surani, 
Fairus Bin Dasimin,  Mohd Nor Bin Ismail, Capt. Gibbrael Ishak, Suhaimi Salleh, 
Ronnie Faizal Tan, Ali Abbas.
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FAIZAL BASHEER
Owner, Tuscani Tapware

Tuscani Tapware was founded in 2004 by Faizal Basheer and is well known for its 
millennium stylish design and high quality products. As an entrepreneur, Faizal puts 
emphasis on quality control to ensure tip-top performance on his tapwares. Today, 
Tuscani Tapware supplies to customers like Home-Fix DIY which has 20 outlets located 
islandwide as well as bathroom and kitchen retailers, condominium projects & export 
customers. They also have an assembly plant located in Xiamen China. 

ABDUL RAHMAN BIN MOHD MOHD HANIPAH
Managing Director, Abdul Rahman Law Corporation

ARLC was founded by Abdul Rahman on 09 April 2014. The practice of ARLC centres 
on the needs of the community is driven largely by their clients. They hope to grow 
relationships with their clients and strive to empower them with the proper legal 
resources and the much needed legal knowledge for them to run their businesses and 
to manage their personal affairs effectively.

ERLY WITOYO
Managing Partner, Kapital Boost Pte Ltd

Erly Witoyo started Kapital Boost in July 2015, with an aim to help small businesses 
create an alternative funding source to grow their business. The company also hopes 
to bridge the gap between banks and moneylenders. Compared to banks, Kapital Boost 
offers a higher and faster approval process. It also offers financing costs competitive 
to most non-bank financial sources. To date, Kapital Boost has assisted 23 SMEs across 
Singapore, Indonesia, and Malaysia.

ZERYN MOHD
Owner, Aly Rizq

Zeryn Mohd runs ALY RIZQ, a fashion & lifestyle brand which believes in empowering 
women and girls with confidence, elegance and uplift their spirits the moment they don 
their outfits. With the mission to inspire, the brand encourages women and girls to find 
their own identities and make fashion a part of their lifestyle. They also specialise in 
outfits customisations for both individual and corporate clients.

Entrepreneur Awards: Award Honourees
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DAINIAL LIM
Group Director, Cayman Group holdings

Dainial is has a mix heritage of Malay and Chinese. Having started his business at a 
young age of 23, he is the National President of JCI Singapore and sits on the business 
advisory panel of PSB Academy. Dainial runs Cayman Group, which is the holding 
company of Singapore Corporate Advisory Pte Ltd & Raffles Immigration Pte Ltd. The 
firm was established in 2005 being one of Singapore’s first immigration firms. They 
specialise in Singapore immigration matters in the spectrum of Singapore Permanent 
Residence (“PR”) applications, Work Pass applications and Corporate consultancy. 

HARFA ABDUL KARIM 
Owner, Makmur Restaurant

Harfa runs Makmur Restaurant Pte Ltd, is a private limited company that was 
established in 1985 to provide the best dining experience for its customers. As their 
slogan says, “We serve only the best”, they offer their clients the best experience 
possible. With a vision, they aim to maintain a high standard in fine cuisine, dining 
and catering and hope to capture a bigger share in the culinary market and establish 
Makmur as a market leader. 

ROZZA RAMLI & JAI WAHAB 
Owners, KARVA Salon for Ladies

With expeditious growth in the Hair, Nails & Scalp Care industry, Rozza Ramli and co-
founder, Jai Wahab started KARVA Salon for Ladies, committed to provide affordable 
luxuries to ladies in Singapore and future locations around the region and beyond. 
KARVA originally means “Colour” in Finnish. At KARVA, they are committed to deliver 
services of the highest quality offered to all their guests. Combining the latest 
techniques, equipment and products, they have successfully created styles and 
finishing that aesthetically realises a harmony of art and technology.

FEATURE

MOHAMAD ASRI BIN MOHAMAD
Owner, The Clothing Textile Club

Mohamad Asri Mohamad runs The Clothing Textile Club (TCTC), the first online fabric 
store. Taking over his family business, Asri strives to shorten the process of purchasing 
by integrating it with e-commerce. TCTC offers first grade raw fabrics, clothings, shawl 
and brooches for individuals who are looking for exclusive designs at a competitive 
price. It is his ultimate goal to satisfy clients through impressive products and services, 
not forgetting the fact that they offer a door-to-door sales policy.

Entrepreneur Awards: Award Honourees
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Awaken Your Senses With 
The Luxury Oud Collection

313 Ventures aims to ‘Revive the  
traditional fragrances of the East.’

313 Ventures introduces you to the world of luxury 
Arabian fragrances with the Luxury Oud Personal Care 
and ZIVA Lifestyle range from Dubai.  We are the exclusive 
manufacturer’s representative of these products in 
the South East Asia region.  All of our products are 
manufactured, packaged and imported directly from 
the factory in Dubai.  With Malay customers being the 
largest segment of our customer base, we are now finding 
growth in the Chinese, Indian, Korean, Japanese and even 
Caucasian communities as well.

Oud or Agarwood has been used for centuries in the East by 
the Chinese, Malay, Arabs and Indian communities.  Oud is 
the most expensive timber in the world and is appreciated 
for its natural woody scent.  Referred to as 'the Liquid Gold', 
Oud is 1.5 times more expensive than Gold.  Known to be 
the fragrance of the kings, it is also commonly known as 
Gaharu in Malay and Chen Xiang in Chinese. 

Our Luxury Oud personal care range includes body soaps, 
hand and body washes, body creams and body sprays infused 
with aromatic, rich, traditional Oud perfume. With six exotic and 
refreshing fragrances, we have a scent perfect for you.

313 Ventures also prides itself in being the first to introduce 
lifestyle specialty ZIVA Wet Tissues.  Try our Oud Perfumed 
Wet Tissues that are Ph Balanced, non-alcoholic and anti-
bacterial.  With seven Perfume Oud and Floral scents to 
choose from, you will definitely be spoilt for choice.  The 
Specialty Lifestyle wipes also include;

• Tooth wipes:  For our customers on the GO, a refreshing wet 
tissue to clean the teeth after a meal or before a meeting.

• Menthol wipes: Nasal decongestion wipes with a mild 
Menthol scent perfect during haze or dry weathers; safe for 
the entire family. 

• Hajj and Umrah wipes: Non-perfumed, alcohol-free 
wet tissues made with the needs Hajj and Umrah Muslim 
pilgrims in mind.   

So, the next time you want to show someone you care, 
choose the gift of Luxury Fragrance.  The Luxury Oud and ZIVA 
Collection is the perfect personal and corporate gift solution.  
We work closely with retail and corporate customers to 
customize hampers for any occasion and budget. 

All of our products are listed by the Health Sciences 
Authority of Singapore, hence, ensuring safety for use.  
For more details about our entire range and to see the 
complete listing of our retail partners, visit our website: 
www.313ventures.sg.   

Make Luxury Oud a daily Indulgance!!
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TAHA BIN AHMAD
Managing Director, Duta Freight International Pte Ltd (DUTA)

Taha Bin Ahmad founded Duta Freight International Pte Ltd (DUTA) in 1998. The 
principal activities are shipping and forwarding, land transportation, warehousing 
and distribution. DUTA specialises in the handling of cargo to and from Singapore and 
Batam, Bintan, Karimun, and other part of Indonesia. With ‘FAST, EFFICIENT and SAFE’ as 
its motto, ‘DUTA FREIGHT‘ had gained recognition as a reliable service provider amongst 
many in this area of service. Other services that they provide includes Haulier & 
Trucking Services, Air freight Service, International Freight Forwarding and International 
Project Cargo.

SAIFUL RIZAL
Managing Director, Math Prodigies Learning Centre Pte. Ltd.

Saiful Rizal founded Math Prodigies Learning Centre in 2014 with a vision to be the 
#1 Math learning centre in Singapore. Since then, the centre has shared almost 400 
videos on YouTube teaching Math Problem sums that has garnered over 175,000 views 
to date.He has appeared in various media such as Berita Harian, Suria, WARNA 94.2 fm 
and 93.8 live. This year, Saiful wrote a book called, "Mom, Help Me Score A's in Math!" 
which became an Amazon #1 International Bestseller and is sold in Popular bookstores 
nationwide. These contributions and achievements culminated in him clinching the 
Spirit of Enterprise Award 2016.

FEATURE

UMMI ABDULLAH
Director, Dapur Ummi Abdullah Catering & Management Pte Ltd

Dapur Ummi Abdullah founded by Ummi Abdullah, is the finest Halal caterer specialised 
in providing tingkat/tiffin meals for lunch and dinner. They also cater to engagement 
parties, weddings, birthdays, corporate events, school functions, opening ceremonies 
and other special occasions. Apart from that, Dapur Ummi Abdullah also provides 
healthy and delicious confinement meals for women. 

SHARIFF RAFFI
Owner, LifeStak Pte Ltd

Shariff Raffi established LifeStak with a vision to build the world's first lifestyle design 
and coaching platform on mobile which allows people to make adjustments by 
scheduling health and fitness activities. Through machine learning, the platform gathers 
and incorporates continuous feedback to help users stay on track. Together with his 
team, Shariff uses technology to empower lifestyle experts to offer personal coaching 
and mentorship so as to be able to have greater reach and depth of engagement.

Entrepreneur Awards: Award Honourees
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ZAITON MAJEED
Director, Miztiq International Pte Ltd

Zaiton Majeed, better known as Zai Miztiq is an International Speaker, & Founder of the 
Sisterhood Mentorship Program. She is also a two-time Amazon Best Selling Author of  
'Turn Your Passion to Profits' & '5 Things I Love About Being A Woman'. Her mission is 
to empower, educate, & enrich women and youth worldwide to be the strong, soulful, 
success they are destined to be.

CHEF MEL DEAN
Founder, Kapowww by Chef Mel Dean Pte Ltd

Singapore’s celebrity Chef Mel Dean is a colourful personality who has been in F&B 
industry since 1993. The brainchild for the first Halal Pop Up Restaurant in Singapore 
was the beginning of his culinary revolution. His versatility as a food connoisseur is 
evident in the multiple talents he brings to the field as the Brand Ambassador, Food 
Consultant, Pop Up Restaurateur, Food Columnist, Food Critic, Speaker, Host & Author. 
Founder of Kapowww by Chef Mel Dean Pte Ltd is a prominent advocator with a vision 
to promote Halal Culinary products and services that is recognised globally. Through the 
KAPOWWW trademark, they provide solutions to enhance cooking & dining experience 
with quality assurance.

CHRIS CHEW
Business Advisory Consultant, WMI Consultancy 

Chris Chew established WMI Consultancy, hoping to build a platform for advisory 
services such as risk management, crisis management, business continuity 
management,  international taxation, branding strategy and implementation to it 
clients. Chris loves challenges and strives to gain the confidence of their clients by 
providing only facts so as to protect the businesses from vulnerable situations.

FEATURE

Entrepreneur Awards: Award Honourees

SITI KHAIRUNNISA BINTI RAHMAD
Creative Designer, Esskayarr

Khairunnisa believes that the key to success is the strive to find opportunities. In 2014, 
she started Esskayarr (pronounced as S-K-R), a premium brand selling stationery and 
office items ranging from notebooks, calendars and planners. Their products are sold 
at Islamic Bookstores in Singapore and are also available online. Recently, Essskayarr 
launched their first product ‘Life Reflection 2017 Calendar’ - a twist to the ordinary 
Islamic calendars. Designed with areas like 'My Hopes and Aspirations', 'My monthly 
goal', the calendar seeks to connect with consumers and promote self-growth. Apart from 
its production line, they also offer B2B services such as designing marketing collaterals 
and branding needs.
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RAFI ANSARI
Managing Director, Outboxx Pte Ltd

Also known as ‘The Coach’, Rafi is driven by the passion to help other realize their 
potential and work towards their goals. He founded Outboxx Pte Ltd, a training 
company and has coached hundreds of business owners over the years, including 
participants from YEN @SMCCI’s entrepreneurial competition, Protégé Kita. He is also 
the founder of The POWER Coaching System, a proprietary system that addresses 
different aspects for growth for a business.

Mohamed Muneer Khan 
Managing Director, Stroztech Pte Ltd

Muneer started Stroztech with the mission to be the leading technology adoption 
and integration firm globally. With a headquarters in Singapore and offices regionally 
Stroztech is able to support projects in ASEAN. Stroztech has consistently delivered 
innovative technology solutions to a diverse group of customers in different industries. 
Their ability to remain "fresh" with ideas and solutions is the key to their success.

Mubarak Salim Abdat
Director, MM Barak & Co

Mr Mubarak Salim Abdat runs M Barak & Co, a firm of Chartered accountants and is also 
the Director/Principal Consultant of MSA Consultants Pte Ltd. He has over 25 years 
experience in auditing, accounting, taxation, liquidation, corporate secretarial and 
consulting for SMEs. He is also a director of two other private limited companies dealing 
with retailing of lady fashion apparels. Apart from that, Mubarak is an active member of 
various non-profit organizations where he has served as a Treasurer/Committee Member. 
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“Make yourself at home”, they say, 
because home is where comfort is. 
For some, however, that might not 
just be the case.

Violence is what some women are 
experiencing, either from family 
or spouse. Some are even rejected 
by their families and have no place 
to go with their young ones. These 
women are in need of support to 
rebuild their lives with structure and 
stability for themselves and their 
children. Breaking out of the cycle 
of violence and poverty is a huge 
challenge. It requires a strong will 
and some external support.  

Casa Raudha Women Home aims to 
provide temporary shelter and new 
beginnings for these women and their 
children, regardless of their race and 
religion. Casa Raudha can house up to 
50 vulnerable women and children at 
a time. The shelter is fully equipped 
with the necessary facilities to 
provide residents with a safe recovery 
and learning living space. 

In this protected environment, the 
charity offers them the opportunity to 
rebuild their lives through a platform 
of structured life routines, stability 
and learning opportunities. Casa 

Raudha also offers counselling, legal 
assistance, financial support and a 
variety of empowerment programmes 
for the women and their children.

Casa Raudha seeks to empower 
these women to resume control of 
their lives. By the time they leave the 
shelter, they are confident and have 
the skills to make informed choices to 
lead independent lives. All of these 
will not just benefit themselves, but 
their children as well.

SUPPORT THE CAUSE

The SMCCI’s Charity Gala Dinner & 
Entrepreneur Awards Night is in support 
of Casa Raudha Women’s Home. Part of 
the proceeds from the event will aid in 
Casa Raudha’s noble effort.

Casa Raudha Women Home actively 
strives to improve its services as 
well as in moving towards self-
sustainability of the shelter through 
social enterprise projects. 

As part of Casa Raudha’s self-
sustainability efforts, it has started a 
hydroponics and aquaponics garden, 
which help to provide fresh produce 
for the residents. The residents 
are also encouraged to help in the 

maintenance of the garden as a form 
of a therapeutic activity. Many cycles 
of produce have been successfully 
harvested for daily consumption 
and with the success of the current 
garden, Casa Raudha hopes to 
expand it in order to increase the 
yield harvested for the beneficiaries, 
by adding another 11m by 7m 
hydroponics greenhouse on the field.

Another project that they hope to 
complete by the end of year is the 
upgrading of the Residents’ Activity 
Area. The plan is to demarcate and 
enclose the area to ensure a quiet 
environment for residents to carry 
out their activities such as sewing, 
reading, art therapy, and even self-
reflection in comfort and privacy. 
The converted area will be used for 
training purposes.

Casa Raudha hopes to be able to 
reach out to sponsors who may 
wish to support these projects. This 
partnership will go a long way in 
helping vulnerable women and their 
children to rebuild their lives.

For more information on how you 
can contribute towards Casa  
Raudha Women Home, visit  
www.casaraudha.org.

Written by: Muhammad

Residents’ Activity Area Hydroponics and Aquaponics Garden

Residents’ Activity Area Residents’ Activity Area

A SHELTER TO CALL HOME
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In recent years, we have seen a major 
shift in the trend of work, globally. The 
traditional 9 to 5 or even shift work 

might just not cut it anymore, especially 
with the new generation of workers —
the millenials. Flexibility is key.

What if, you could work when, where 
and how you want? As demanding as it 
may sound, a recently launched mobile 
application provides just that. 

Introducing MyWork —a mobile 
application that provides an innovative 
solution to the on-demand culture 
of work today. MyWork is a platform 
designed to revolutionise the way 
businesses and job seekers connect and 
work together. Launched on 17th August 
2016, it has achieved 1,200 downloads, 
936 registrations, and more than 500 job 
responses with 85 jobs posted, within 
less than 3 weeks after its official launch.

At the heart of MyWork is the desire to 
better utilise everyone’s potential, increase 
employment and maximise productivity 
and viability of businesses everywhere.

MYWORK, MY WAY.
Written by: Muhammad

Benefit for Job Seekers

Hosting instant job vacancies from 
a number of providers across many 
sectors, MyWork provides the perfect 
platform for job seekers to find the next 
shift. If you are seeking for a job, simply 
set your preferences and MyWork will 
do all the heavy lifting, allowing you to 
work as often or as little as you want 
depending on your needs. Whether you 
are looking for a steady income, or simply 
topping up, MyWork can work for you 
just fine.

Benefit for Businesses

If you are a business owner, whether it is 
filling a gap, finding additional support, 
or planning a one-off event, MyWork 
can help in getting exactly the kind of 
qualified personnel the business is 
looking for. 

Just set your parameters and hit 
"search"  —that is it. Build your desired 
team, assign them to shifts, check them 
in and out of work and much more.

MyWork was resourceful in their initial 
stages and connected with a business 
advisor for their project. Their Business 
Advisor, Dahlia Nava, was very much 
impressed with the mobile application. 
The only thing that was not apparent 
to her was the documentation of what 
this application is all about — a clear 
vision and mission, so that it is easy 
for consumers to understand the core 
underlying function of the application.

Dahlia commented, “In any business, 
I truly believe the vision and mission 
is really important because when the 
business owner identifies with the 
core underlying function, that is when 
consumers and partners will be able to 
understand it as well.”

With a clear vision and mission 
developed early on, MyWork has seen 
much improvement with more partners 
starting to get on board.

If you are keen to get in touch with 
our business advisors at SME Centre 
@ SMCCI for a complimentary 1-on-1 
session, simply give them a call at  
6293 3822 or drop an email to 
gadvisory@smecentre-smcci.sg  
to schedule a session.
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non-profit organisations in Singapore, ASEAN and the Middle-
East. They have also trained more than 100,000 workers at all 
levels in various skills enhancement courses.

achievements:
• Awarded SME Partner Award by the then 
Productivity & Standards Board in 2001
• Listed in Singapore SME1000 for 6 
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is not measured by your material achievements. 
success is how much you have added value to 
the lives of others.”
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The German proverb, ‘starting is 
easy, persistence is an art’ rings 
especially true for SMEs these days. 

An innovative idea that satisfies a need 
recognised by the target market can 
always take off to great heights, in the 
beginning. But increasing competitive 
pressures and the saturation of domestic 
markets may push a company to look 
into global expansion.

The increase in world trade value from 
US$6.2 trillion in 2000 to US$14.8 
trillion in 2010 emphasises on the 
attractiveness of the international 
market. Two suite of assistance 
programmes offered by International 
Enterprise Singapore may make your 
company’s internationalisation dreams 
to take flight:

1. Market Readiness 
Assistance (MRA)

It is designed to accelerate the 
international expansion of Singapore 
SMEs. It can cover up to 70% of 
eligible activities, capped at S$20,000 
per company per fiscal year (which 
commences every 1st April).

The activities supported are as follows:
• Market Assessment, such as third-
party costs incurred for market research/
feasibility studies and advisory on areas 
such as legal and tax.

• Market Entry, such as advisory, legal 
and documentation expenses relating to 
areas such as name search and Intellectual 
Property (IP) search and application.

• Business Matching, such as third-party 
costs incurred to identify potential 
business partners and/or customers 
(including licensees/ franchisees, agents 
and distributors, joint venture partners).

• Overseas Marketing and PR Activities, 
such as third-party costs incurred for 
marketing-PR activities (e.g. launch of 
in-store promotions, road shows) and 
speaking at overseas business/trade 
conferences for the purpose of pitching 
products/ services, technology and 
industry capabilities.

• Online Marketing Activities, such as 
third-party costs incurred for search 
engine marketing and/or optimisation 
and social media marketing campaigns.

• Participation in (Non-iMap Listed) 
Overseas Trade Fairs, such as third-party 
cost incurred for space rental and booth 
design and construction.

To be eligible, the applicant has to have 
their global HQ anchored in Singapore, 
with their annual turnover below S$100 
million per year based on the most 
recent audited report.

2. Global Company 
Partnership (GCP)

The GCP grant has the interest to groom 
globally competitive companies under 
the functions of:
• Capability Building, costs that go toward 
engaging a third-party professional to 
develop and/or execute strategies to grow 
your capabilities for overseas expansion 
(e.g. Internationalisation Strategy, Branding, 
Intellectual Property (IP) Management) can 
be supported up to 70%.

• Market Access, more than 35 overseas 
centres have been setup to provide you with 
access to the right partners and expertise 
derived over the years for new market entry 
and strengthening market position.

• Manpower Development, costs that go 
toward talent attraction, talent development 
and international human resource strategies 
can be supported up to 70%.

• Access to Loans and Capital, we have 
finance and insurance schemes to assist 
your overseas growth which is crucial for 
businesses to go global.

To be eligible, applicant’s global HQ to 
be anchored in Singapore, annual sales 
turnover of at least S$500,000 based on 
the most recent audited report, minimum 
paid-up capital of S$50,000.

Find out more at  
http://www.iesingapore.gov.sg.

EXPANDING YOUR COMPANY’S HORIZON
Written by: Nurie Arba’ah
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International Visitor Arrivals Statistics 
has reported that 15,231,469 
international tourists have visited 

the island, proving that tourism is one 
of Singapore’s major industry. To help 
tourism businesses remain attractive, 
Singapore Tourism Board (STB) has 
implemented 3 government  
assistance schemes.

1. Tourism Capability 
Development Scheme

• Association Development Fund (ADF) 
- supports tourism-related associations 
by strengthening their capabilities 
to enable them to take on a greater 
leadership role to drive the development 
and growth of their respective industries 
and precincts.

• Business Improvement Fund 
(BIF) – aims to encourage technology 
innovation and adoption, redesign of 
business model and processes in the 
tourism sector to improve productivity, 
competitiveness, and enhanced 
consumer experience.

• Training Industry Professionals in 
Tourism (TIP-iT) - supports tourism 
companies in employee upgrading and 
talent and leadership development.

2. Tourism Even
Development Scheme

• Business Events in Singapore (BEiS) – 
seeks to encourage the business events 
industry to anchor and grow quality 
events as well as catalyse the innovation 
of new content.

• Kickstart Fund (KF) - supports the 
creation and test-bedding of innovative 
lifestyle concepts and events with strong 
tourism potential and scalability. This 
is with the aim of adding to the existing 
quality tourism software and enhancing 
the vibrancy of Singapore as a tourist 
destination in areas such as the arts, 
entertainment, dining, sports, and retail.

• Leisure Events Fund (LEF) - supports 
the launch and development of world-
class, differentiated, and celebrated 
leisure event experiences in Singapore 

so as to deliver key tourism outcomes 
and to contribute towards the agenda of 
establishing Singapore into one of the 
world’s most vibrant cities.

3. Tourism Product
Development Scheme

• The Cruise Development Fund (CDF) 
- supports the home-porting of new 
cruise ships or extension of existing 
deployments out of Singapore, with 
the aim of growing Singapore’s cruise 
industry and maximising the economic 
spin-offs from cruise tourism.

• The Experience Step-Up Fund (ESF) 
- supports experience development 
projects that enhance the attractiveness 
of Singapore and/or its products, hence 
improving overall visitor experience and 
satisfaction in Singapore.

• The Tourism Product Development 
Fund (TPDF) - supports the creation of 
new tourism products and experiences 
that will heighten interest in Singapore as 
a tourist destination.

3 STB GRANTS YOU NEVER KNEW ABOUT
Written by: Nurie Arba’ah
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picture: HQ Asia

As a global executive for the last 
30 years, Antonio Helio Waszyk 
attributes his success and 

longevity to always questioning what 
value he can create for the Nestlé Group. 
Joining the company in 1977, he explains 
that, despite living in six countries since 
leaving his Brazilian homeland, his own 
values, principles and outlook continue to 
align with the company. 

He shares the four key lessons he has 
learnt during his time as a global leader, 
the importance of a global experience, 
how to adapt to your host country while 
maintaining your own outlook and 
values and the ‘how’ and ‘what’ of  
talent development.

Accept  the  Direc t ion  
o f  the  Countr y…

Waszyk feels that being a successful
global leader starts with respecting
and understanding the nuances of
the local culture. Waszyk successfully
translated leadership skills, honed in 
Brazil and various European countries, 
to leading in Asia. He recognised that 
employee training, customised to 
location, is a cornerstone of successful 
leadership in the region. For example, due 
to cultural norms, Southeast Asians are 

less likely to pose questions to an authority 
figure. Waszyk explains that this means it 
is important to be certain that employees 
in Southeast Asia understand the purpose 
of a project and the expected outcome. 

“Part of the job of a leader is to always be
breaking the barrier between you 
and the people,” he explains. When 
asked to reflect on challenges that are 
particular to this region, Waszyk says: 
“The big question is how to get people 
in Southeast Asia to work together 
within their organisations? How do you 
capitalise on their talents and get them 
to contribute to their team?”

One answer lies in training talent and 
picking the right person for the right 
position. Waszyk says that, unlike other 
regions, Southeast Asians readily work 
together and have a team mindset. While 
it is important to work within the cultural 
norms of the country, he argues that local 
leaders still require a bit more attention 
and training to prepare them to share 
ideas with the team and to be
global leaders.

…But Maintain Authentic Leadership

Authenticity and transparency are key 
to Waszyk’s success in adapting his 

leadership to the diverse countries and 
cultures he has worked in. “It’s much 
better to be transparent, even more so 
when employees are not performing,” he 
says. “If it’s bad for the employee, it’s bad 
for me and it’s bad for the company.”

An employee expects the person leading 
him or her to give them updates and 
explain the situation, and this is the 
basis of trust, says Waszyk. He believes 
leaders must be honest and upfront in 
their communication, which will help 
the employee, the manager and the 
company. “A leader must have the
courage to deal with all employees.”

Global  Leaders 
Need Global  Exper i ence

The high quality of life and comfortable
lifestyle in Southeast Asia can be a 
deterrent for leaders considering 
overseas positions. While it is easier for 
Southeast Asia’s leaders to remain in 
their home country, Waszyk argues that 
they must leave their comfort zone and 
seize the opportunity to work abroad. 
Failure to do so harms their futures, 
as they will forfeit opportunities and 
miss out on the chance to grow. “Being 
mobile and having experience abroad 
is important when looking to grow 

FOUR RULES FOR GLOBAL LEADERS TO LIVE BY

BUSINESS TIPS

Reproduced From: HQ Asia issue 9, written by Antonio Helio Waszyk, Senior Vice President, Nestlé S.A.

1. 2.
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within a company,” he says. Indeed, for 
some leadership positions at the Nestlé 
Group, the employee must go through 
mandatory expatriation to be considered 
for the role.

Waszyk says that when he looks at who 
may fit an open position, he analyses 
the candidate’s history. If they do not 
have overseas exposure, then they are 
often not included as options for upper 
management. In Southeast Asia, a region 
that will have many opportunities in the 
future, aspiring global leaders should 
look to take advantage of each and any 
opportunity to develop overseas.

 
Liv e  l ik e  a  Roman…

For Waszyk, cultural exploration is key 
to living in a foreign country. “You don’t 
look for good cheese from the Swiss 
mountains in India. Nor does one need 
to eat chicken tikka every day,” says 
Waszyk. He proposes instead that people 
look for a balance, and rather than focus 
on what is not present, leaders overseas 
should maximise their access to what 
they do have.

“One of my mentors once gave me the 
advice: ‘When in Rome, live as the Romans 
do’,” says Waszyk. This approach  has 
helped him enjoy life abroad.  

For example, he advises overseas 
leaders to not say, ‘I don’t get that’ when 
exploring foreign cuisine or an aspect 
of the local culture. Rather, they should 
appreciate novelty and be curious.

…But Draw On Your Background

Whatever culture or country you happen 
to be in, Waszyk argues you should 
always keep your innate values and 
beliefs. Given his technical background in 
pharmaceutical studies and biochemistry, 
Waszyk tries not to make arguments 
based on assumption and scenarios. 
As a leader and when making decisions, 
he focuses on facts and figures and is a 
believer in always thinking in context. 

This way of thinking and operating is 
part of Waszyk’s personality and remains 
unchanged, wherever his posting. 
Authenticity is your personality, argues
Waszyk, and being authentic is crucial to 
happiness and success. “As soon as you 
fake yourself, you start to have problems 
in either your personal or professional 
life,” he says.

To Develop Talent, Know The  
‘How’ and the ‘What’

When it comes to developing emerging 
talent, Waszyk believes in an ethos of 
how and what. ‘How’ is defined by how 

good the employee is, and ‘what’ is the 
work being completed. The ‘what’, such as 
project delivery and work quality, can be 
improved, but the ‘how’, which refers
to how they act and work within a team, 
is much more difficult to learn. The ‘how’ 
is more subconscious-based and how a 
person inherently reacts, while the ‘what’ 
is quality and output of work.

Waszyk explains: “If you see that the 
‘what’ [project quality] is not good, but 
the ‘how’ [employee’s attitude and 
interpersonal skills] is good, then you 
have to capitalise and work with them. 
If the ‘how’ is an issue, then you need to 
take action.” Essentially, Waszyk explains 
that an employee’s demeanour and 
attitude is much more significant than 
project quality because quality can be 
improved upon.

To ensure that you’re developing 
the right people, make sure you hire 
effectively. Waszyk believes that leaders 
must pick the right person and define 
the problem. “You ask the right questions 
and then stay out. If people need you, 
they will come to you. This is the majority 
of your role as a leader focused on talent 
development.” 

This focus on development is an 
enduring one, as Waszyk feels that all 
employees should always be evolving 
regardless of what project is involved. 
He explains that there is always an 
opportunity to become more nuanced in 
dealing with interpersonal relationships, 
which has an impact on a person’s long-
term career.

Similarly, if an employee is not performing 
optimally, Waszyk looks at the facts to 
deduce why. He analyses whether the 
employee is the correct fit for the position 
and looks at their motivation. “If the ‘how’ 
is behaviour or peer relations related, 
then you need to take action,”  he says. 
But he stresses that focusing on people 
development and identifying the right 
person for the right job lowers the chance 
of these types of issues.

BUSINESS TIPS

“
”

As soon as you fake yourself,  
you start to have problems in either  
your personal or professional life.

3.

4.
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The future is collaboration
Change is the only constant. In our current 
economic climate, it's survival of the 
fittest. Those that do not adapt,
would fade silently into the 
night. How do we survive
the storm and emerge
victorious?

Not unlike schools of fishes, small and 
medium enterprises would benefit from 
the wealth of resources from synergistic 
alliances based on mutual respect and 
trust. At Mohamed Fazluddin & Partners, 
we cultivate long term relationships with 
our clients and form lasting bonds. We are 
with with you from day zero and we are with 
you  to your last tomorrow.

We work h2nd in hand

Mohamed
Fazluddin

By the
Numb3rs

Shoulder to shoulder, more than your 
advisors, we are your trusted allies in the 
battle against complicated crippling 
processes and time thieves. With live 
accounting, you are always in the driver 
seat and in the know. Always one step 
ahead. Always ready when opportunity 
knocks. This is opporknocks. This is opportunity knocking. Are 
you ready to take its hand?

We st1ck together

Technology has always been the game 
changer since ancient times and has 
always levelled the playing field. The 
ability to automate is now in the hands of 
the masses. It's not the size of the tool that 
matters, it's how you use it. It's David and 
Goliath all over again. Well, you know how 
that that turned out.

We stay r3levant

By the numbers, we can make a 
difference.

On our own, we can only do so much.

www.mfazpartners.com

Tell us more about you 
 Call us at 6294 0705
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FOOD REVIEW BY CHEF MEL

I am café is located at the 
junction of North Bridge 
Road and Haji Lane, 
in one of the pre-war 
shophouses that has the 
charm of a unique mix 
of tenants.  It all began 
when Mr Muhamad 
Jamuri Bin Busori – also 
known as Jam Ignite – 
accompanied his wife 
on a business trip  
to Amsterdam. 

As he ventured the streets and walked 
across bridges, he fell in love with the 
atmosphere and culture of the Dutch. 
This led to an inspiration to set up a café 
revolving around the things he loved 
about Amsterdam. 

‘I am…’ serves a line-up of Western food. 
Signature dishes include the Dutch-
inspired ‘Fries & Mayo’, the generous 
portions of ‘The Platters’, and the much 
raved about ‘Fish & Chips’ . The signature 
dish is the ‘Charcoal-grilled Juicy Beef 
Burgers’, and as its name suggests, refers to 
their burger patties that are painstakingly 
grilled over a charcoal-fuelled fire, and 
thus, require a little more cooking time. 

It is a juicy, gooey and messy manifestation 
of all things umami: moist and wonderfully 
intensed flavour, eat to your heart’s 
content! Kapowww!

Must-Try Mains:

• The Boss Burger – Newest edition to  
I am... popular line of beef burgers, charcoal-
grilled beef patty marinated in 7 different 
herbs topped with sauteed mushrooms, 
turkey bacon and special sauce comprised 
of truffle oil and chive mayo. 

• Cajun-spiced Grilled Chicken Burger 
– Tender chicken breast marinated with 
cajun mixed herbs, grilled and topped 
with cheese, pineapple , fresh lettuce 
and tomato.

• Pesto Portobello Burger – Grilled 
portobello mushroom stuffed with mixed 
cheese, topped with pesto and served with 

I am... signature thick-cut fries. For a hearty 
vegetarian meal.

• Soft-Shell Crab Burger – Crispy soft-shell 
crab, with pickled beetroot & wasabi 
mayonnaise, served with freshly made 
toasted buns.

To complement the savoury food 
menu, they also have a myriad of drink 
concoctions which are alcohol-free with 
the popular drinks being the ‘Virgin Mojito’, 
‘Virgin Lychee Mojito’, ‘Bushramint’ and 
other Must -Try mocktails.

Must-Try Mocktails:

• Coco Banana – Climb up the tree of their 
Coconut-Espresso based concoction; 
bound to make you go Bananas!

• Cucumber Quencher – Experience first 
hand of the saying, “As cool as a cucumber”.

• Blueberry Lavender Mojito – Calm your 
senses with the drink of serenity, inspired 
by the Cuban recipe of the Virgin Mojito.

• Psychedelic Sarong - Live the beach life & 
enjoy this mix of lime juice, pina colada & 
strawberry syrup.

I am …

Address:  
674 North Bridge Road (Off Haji Lane), 

#01-01, Singapore 188804

Contact: 6295 5509

Instagram: @iamathajilane 
Facebook: iamathajilane

Operating Hours: 
Mon-Thurs: 11am-11pm

Fri & Sat: 11am-1am 
Sunday: 11am-10pm

Nearest MRT station: Bugis

Soft-Shell Crab Burger

Pesto Portobello Burger

I AM...
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By the sea, on a yacht, or at a mosque, 
weddings these days have very much 
evolved from how it used to be. From 
venues, to dresses, to the food served, we 
look at the transformations throughout 
the years and what is the current trend 
for weddings.

Outfit
Choices in wedding dresses have grown 
significantly, catering to the different 
tastes in fashion. Above all, less is more. 
As cliché as it is, Mdm Roswati Kassim, 
owner of RH Bridal, who has been in 
the business for more than 25 years, 
said that the trend these days is indeed 
minimalist. For the wedding event, a 
timeless lace gown is the go to choice. 
Going a step further would be opting 
for the beaded gowns with pearls or 
coloured stones. Although beaded, the 
beading works is not overpowering but 
serve as a complementing element 
of the dress, keeping its minimalistic 
outlook. For the hijabis, the headscarf 
choice for most would be the ones lightly 
beaded as well, keeping it light.

As for the solemnization outfit, Mdm 
Roswati commented that designer 
labels in Kuala Lumpur heavily influence 
the trend here. In addition, more are 
requesting for customised outfit that 
they would be able to wear again on 
other upcoming important events.

Venue
Every wedding has a theme now—
whimsical, hipster, fairy tale, royalty, 
vintage—list goes on. Thus, the place 
plays a huge role in making the theme 

work. Ms Sue Yusoff, a partner of 
Eternally Yours, a wedding planner 
company, highlighted the increase in 
unique requests these days. Some are 
requesting it to be at the zoo, others 
requesting for butterflies and birds to be 
released during their ceremonies. There 
are several restrictions to take note for 
such weddings, including sensitivity 
towards the animals and AVA regulations 
amongst others.

A trend that Ms Sue is seeing these 
days is geometric themed wedding – 
having shapes, angles and patterns for 
decorations. “Not so much of flowers 
anymore.” she said.

Feast
“In the past, it was the parents who 
would search for caterers while the bride 
and groom to be, search for the venue”, 
said Mdm Ani of Jamil Catering & Trading 
Services. "However, things have changed 
these days. With most couple bearing all 
wedding costs, they dictate all aspects of 
the wedding, including the caterer and 
the number of guests."

Mdm Ani also mentioned on the trend of 
'makan hidang' that is becoming unheard 
of today. Most weddings now opt for 
buffet. Though the main dish; Nasi Minyak 
(or bryani) usually remains, we see an 
increase in the types of food offered. 
Ranging from roti kirai, kebab, satay, 
barbecued lamb, nachos, sushi and more, 
the menu becomes international.

And then we have desserts. How far 
it has come since its simpler days 

way back when all it was, were just 
bananas. Four bananas to be exact, 
served together with the meal in 
'hidang', since four people shared 
a meal. “Then it moved on to offer 
traditional Malay kuehs such as kueh 
lapis and puteri salat. Although 
more modern desserts are available, 
the young are not forgetting their 
tradition. Desserts may appear 
modern on the outside but taste very 
much traditional. Now served along 
with the buffet, it is a mix of traditional 
and modern desserts. The trend is, the 
more the merrier”, said Mdm Kader 
Beevi, director of Saffrons Restaurant.

Trends are always set to change but 
according to our experienced industry 
practitioners from the SMCCI-WE Cluster, 
the current trending wedding is here to 
stay for quite some time. For more advice 
and consultation on planning your dream 
wedding, below is a list of contact details 
that would come in handy:

RH Bridal 
rhbridal.com 

Eternally Yours
eternallyyours.com.sg

Bee’s Catering
www.beescatering.com.sg

Jamil Catering
facebook.com/jamilcatering

WEDDINGS ON TREND
Written by: Syaiful Sam'an

CLUSTER HIGHLIGHTS: SMCCI WE Cluster

picture: RH Bridal picture: RH Bridal
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Asia’s most exciting, dedicated portal on modest 
fashion and lifestyle – MODESTyle is an e-commerce 
platform that serves as a bridge to connect and promote 
flourishing and upcoming brands from around the 
world. Pairing simplicity and elegance in a fashionable 
manner, it is a one-stop place for consumers to browse, 
shop and experience modesty at its best. 

MODESTyle enroute to a distinct fashion movement aims to 
inspire the millennial women to create their own individuality 
by plugging-in stylishness and faith, like never before. Through 
a highly interactive technology, we strive to connect global 
brands offering diaspora modest fashion with our customers, 
thereby providing the best online shopping experience. 

What’s more, our trade shows, fashion weeks and on-board 
wholesalers make us a unique B2B platform as well. This 
further helps brands to expand their business by garnering an 

MODESTyle
association with high-end brands and retail chains.
From trendsetting merchandise, regional fashion shows and 
events to style advice and weekly blogs featuring clothes, 
shoes, bags and everything in between – at MODESTyle.com, 
we curate a fashion exhibition for modest women.

Furthermore, MODESTyle.com is also proud to present a one-
of-its-kind channel – MODESTyle TV! The online lifestyle TV is 
your on-the-go viewing for exciting videos on fashion, lifestyle, 
travel, celebrities, food and fitness, focused on the modest 
Muslimah lifestyle. Be it the north or the south; the east or the 
west, MODESTyle TV aims to produce original videos and also 
syndicate content of influencers and celebrities resonating the 
modest world. 

Join ‘Your Ultimate Modest Destination’ on Social 
Media Channels and subscribe to our lifestyle vlog 
– MODESTyle TV! 

ADVERTORIAL



G R O U P
M O D E S T y l e  

M O D E S T y l e m o d e s t y l e _ a s i a M O D E S T y l e  T V

W W W . M O D E S T Y L E . C O M

• An e-commerce portal 
connecting global brands 
offer ing diaspora modest 
fashion with customers.

•  H e a d q u a•  H e a d q u a r t e r e d  i n  
Singapore with offices in 
M a l a y s i a ,  I n d o n e s i a ,  
C h i n a  a n d  L o n d o n .

• A unique B2B platform  
for merchants to sel l  their 
p ro d u c t s  wo r l d w i d e .

•  •  M O D E S T y l e  T V,  a n  
online l i festyle channel 
w i t h  e x c i t i n g  v i d e o s  o n  
fashion, travel, celebrities, 
food, f i tnes s  and more .
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ISLAMIC CROWDFUNDING - A SOLUTION FOR SMEs
Islamic crowdfunding offers an ideal 
solution for the financing issues 
faced by SMEs. Its ability to connect 
businesses with the wider investment 
community, regardless of geography, 
can rally support and mobilise wealth 
that could fuel the growth of SMEs in 
Singapore. The adoption of Islamic 
principles such as fairness and honesty 
helps to create a win-win solution for 
businesses and investors. 

What is crowdfunding?

Crowdfunding allows for a collective 
cooperation amongst individuals to 
pool resources for a cause, project or 
business they believe in. Done online, 
the crowdfunding sector have seen 
tremendous growth driven by the 
following factors. 

1) Limited financing for SMEs. 
Crowdfunding offers an alternative 
financing option to more than 80% 
of SMEs in Southeast Asia who do 
not have access to bank financing. 
Crowdfunding offers SMEs a fast 
and simple approval process at 
competitive rates. 

2) The search for returns.  
The low interest rate environment 
has resulted in an active search for 
attractive returns, especially by small 
investors. Crowdfunding offers these 
investors the ability to invest in small 
amounts and earn good returns on 
investments over a relatively short 
period of time, which are normally 
reserved for wealthy individuals. 

3) Proliferation of the internet.  
The availability of the internet makes 
it easy and cheap for borrowers to 
connect with global investors.

Combining Islamic Finance with 
crowdfunding

The issues above can be better 
addressed by combining Crowdfunding 
with Islamic Finance. Their similar pro-
community principles can be applied 
into supporting those in need of 
financing to undertake real economic 
activities; in other words, the SMEs. 
Moreover, Islamic Finance emphasises 
on equitable distribution of wealth 
and the transfer of funds from 
surplus (investors) to deficit sectors 

(businesses). This allows a smooth 
circulation of wealth and improvement 
in overall community welfare. 

Investment for everyone

Islamic crowdfunding is an 
ethical form of financing and is 
not limited to Muslims only. It 
focuses on values and ethics – 
such as community development, 
honesty, and justice – which 
are universally accepted. The 
prohibition on harmful activities 
as defined by the Islamic law, 
such as use of interest, excessive 
risk taking or uncertainty protects 
both business and investors.  

Learn how Islamic crowdfunding 
can benefit your business or offer 
attractive ethical investment 
opportunities for you.  
Visit www.kapitalboost.com.
_________________________________
This article was written by Kapital Boost, 
a crowdfunding platform offering SMEs 
the ability to raise financing for asset 
purchase through the community.



A Trusted Brand
Enviroplus Services is proud to 
deliver consistently excellent 
products. We are confident in 
assuring non-diluted, high-quality 
products that produce safe & 
efficient results, every time. 

We Value You 
Enviroplus Services is committed 
to our customers, and we 
uphold the highest standards of 
integrity and honesty. Available 
in convenient and concentrated 
solutions, we ensure the best 
value for money without 
compromising on quality.

Enviroplus Services
Specialise in providing organic 
industrial grade solutions for every 
cleaning need. With our advanced 
formulation, we put the best 
technology has to offer in your hands.

Peter Teo +65 9363 3186
T 6344 0530 F 6270 1175
E sales@enviroplusser.com.sg

Enviroplus Services Pte Ltd, 1 Brooke Road, #B1-08 Katong Plaza, Singapore 429979

Our Range of Products

Industrial Chemicals:
• Aerowash IV
• Alpha 5

Food Chemicals:
• Alpha 2000
• Liqui-Bac
• Auto-Dish Cleaner
• Fruit & Vegetable Wash
• Oven & Grill Cleaner
• F204 Equipment Cleaner
• Multi-Purpose Surface Cleaner
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